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1. introduction
Young people have been long ignored by the public policies, 

but, in the context of population ageing and of youth’s more 
and more relevant role in the contemporary world, they have 
become an important population segment, at European and 
international level. The matter of debate as far as youngsters 
are concerned is related to the cultural and creative sectors, 
as young people are important actors in the production and 
distribution of music, film, television, as well as in the new 
communication technologies and media.

Youngsters’ relationship with the classical forms of culture 
is relatively controversial, and the researchers in social 
sciences have analysed and presented various approaches. 
These problems identified by the experts refer to the 
homogenisation of the cultural taste via schooling, the cultural 
practices dependent on family models, the access to the 
cultural infrastructure, the material and spare-time resources, 
the socialisation effects and individualisation trends.

The specialised literature of social sciences speaks about a 
group identity manifested in a culture – or even a sub-culture 
– of youngsters, expressed through terms like cohort or tribe 
to designate those characteristics, practices and models of 
behaviour shared by the category we are referring to. 

As a sub-category of youngsters, teenagers (14-18 years 
old) stand out through values and practices different from the 
other age groups, through the problems they face in the period 
of transition from childhood to adulthood. The identity and 
social status dilemmas, the problems of image and respect 
within the group they belong to, of independence or distance 
from the authority (parents, teachers, representatives of 
institutions) are examples of challenges which teenagers have 
to overcome in the period of their growing-up and integration 
within the society as active and responsible citizens. 

Teenagers’ relationship with the social values and norms is 
a relation of permanent negotiation, and the influence of the 
environment they live in, of the persons they interact with is 
much greater than for other age categories. For this reason, 
youngsters’ culture is primarily defined through the forms of 
cultural consumption and production. 

The tension between the old and the new, between the 
past and the present materialises most intensely at the age 
of adolescence. In their desire to assert their own personality, 
to reject the imposed models, to manifest their creativity and 
their utmost intellectual and artistic potential, teenagers are 
prone to fast and instinctive denial and rejection of everything 
old and to equally fast – and sometimes unproblematic – 
acceptance of everything new. 

In this context, teenagers’ relationship and attitude 
towards the elements of cultural heritage become subjects of 
interest, not only with a view to knowing this generation, but 
particularly from the viewpoint of the cultural policies on the 
local, national and world heritage.

The need to preserve and pass on the cultural heritage 
to the future generations may be in contradiction to the 
teenagers’ need to express themselves as individualities, to 
manifest their artistic and creative potential, to express their 
adhesion to a certain system of values or group of belonging. 

Sometimes, this „clash of the generations” or tastes, values 
and ideologies turns into invisible „wars”, either in the public 
or in the virtual space. We are all – sometimes unaware – 
witnesses to the effects of these silent, latent clashes, which 
however become visible when they cross the socially-accepted 
boundaries or when they irremediably destroy our defining 
values. 
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The vandalisation of heritage sites, through its forms more 
or less jeopardising the integrity of a heritage-monument 
building, is many times a taboo subject for the cultural policies. 
The apparently harmless cultural practices may become a 
violation of national values, at the wrong time and place. 
It is the case of graffiti, which oscillates between street art 
and vandalisation and increasingly rallies teenagers in their 
process of socialisation and growing up.

In this general context, the necessity of knowing the 
Romanian teenagers occurred, of knowing their lifestyle, 

preferences, tastes and expectations from the cultural 
offer in the public and non-public space, as well as their 
attitude towards the national cultural heritage and graffiti 
as a form of expression in the public space. We believe it is 
essential to have an in-depth image of the teenagers and 
their manner of interaction with the cultural heritage, in 
order to identify the best communication instruments from 
the viewpoint of developing the projects, programmes and 
policies of protection and fostering the national cultural 
heritage.

2. methodology
This study is based on a survey conducted by the Romanian 

Institute for Evaluation and Strategy, as operator, in the period 
22 August-11 November 2018, on a nationwide-representative 
sample, which included the population between 14 and 18 
years old. The objectives of the study were to identify the 
degree of knowledge and understanding of the cultural 
heritage and the youngsters’ attitude towards culture, on age 
categories. 

The value of the sample was 900 persons, with a maximum 
error of 3.2%, at a confidence level of 95%. The national sample 

was three-staged, with stratification in the first stage based 
on the development regions, with proportional allocation at 
county level (41 counties + Bucharest). In the second stage, a 
stratification was applied depending on the size of the locality 
(towns with over 200,000 inhabitants, towns between 100,000 
and 200,000 inhabitants, towns between 30,000 and 100,000 
inhabitants, towns under 30,000 inhabitants). The number of 
persons from a specific locality was proportional to the size of 
the locality and the statistical weight of that type of locality in 
the respective county.

3. Cultural consumption practices and habits
Teenagers’ cultural consumption habits are divided into 

three categories: cultural activities, entertainment and leisure 
activities and community activities. 

For the „lifestyle” section we also included the analysis of 
the individual consumption practices of young people, including 
their hobbies, with a highlight on the artistic activities.

3.1 Entertainment and leisure 
activities

These activities are characterised by the small effort 
needed to practise them, they are pleasant, brief and do 
not require previous experience for their practice. Unlike 
the cultural or community activities, these activities are 
based on generating a feeling of inner wellbeing, not on 



  11Cultural consumption practices and habits 

acquiring new (cultural, educational) experiences. This type 
of activities are divided into two categories, depending on 
the effort required for their practice: activities requiring a 
passive consumption, which do not involve the participants’ 
concentration (cinema, attending sports competitions, 
participation in music or entertainment shows) and 
activities requiring an active consumption, which involve a 
certain degree of direct implication (walking in the park, 
trips outside the locality, going to malls, discos / clubs and 
restaurants / bars / cafés).1 

These types of activities have the highest degree of 
consumption in the public space among the teenagers. Of 
these activities, walking in the park or green areas, going to 
the mall (for shopping, games, movies, restaurants etc.) and 
going to cafés / restaurants / bars (other than in malls) are 
practised by young people the most often. 

Walking in the park is the most frequent activity, 96% 
of them stating they have walked in the park monthly or 
more often. Other activities characterised by a high degree 

of monthly participation are going to the mall and to the 
restaurant. Thus, 77% of the youngsters stated they went to 
the mall monthly or more often and 75% go to restaurants 
/ bars / cafés. Only 36% of the teenagers state they go to a 
cinema theatre.

The occasional activities with the highest degrees of 
participation are the trips outside the locality and the 
participation in music or entertainment shows. Thus, 58% 
of the young people go on trips outside the locality several 
times a year or less frequently, and 56% of the youngsters 
participate in music and entertainment shows. Attending 
sports competitions as spectator is an occasional activity, 
only 44% of the young people stating they attend such events 
several times a year or less frequently.

The attendance of discos or clubs is another activity worth 
mentioning for the high degrees of monthly and occasional 
participation. Thus, 34% of the youngsters go to discos and 
clubs monthly or more often, while for 28% this is an occasional 
practice.

Table 1. Frequency of youngsters’ participation in entertainment and leisure activities practised in their spare time – national 
sample (year 2018) [In the last 12 months, how often have you gone to…?]

cinema parks trips outside 
the locality

attending 
sports 

competitions

music / 
entertainment 

shows 

malls  
(for shopping 

/ games / 
movies etc.)

disco / club restaurant / 
bar / café 

never 18% 0% 6% 28% 24% 5% 38% 6%

several times a 
year or less 46% 4% 58% 44% 56% 18% 28% 19%

monthly or 
more often 36% 96% 36% 28% 20% 77% 34% 75%

1

1 Ş. Matei and V. Hampu, „Comunităţi de consum cultural public”, in Barometrul de Consum Cultural 2017. Cultura în pragul Centenarului Marii Uniri: Identitate, 
patrimoniu şi practici culturale, ed. C. Croitoru and A. Becuţ, București, Editura Universitară, 2018, p. 145



12   Cultural consumption practices and habits 

The data in Table 2 show that there are no significant 
gender differences in terms of youngsters’ participation 
in entertainment and leisure activities. The only exception 
from this trend is the attendance of sports competitions as 
spectator, where we notice a higher degree of participation 
among boys. Thus, 80% of the latter (versus 64% of the girls) 
stated they had attended sports competitions at least once 
a year.

The activities with the highest degree of participation 
among both genders are walking in the park, as 100% of the 
youngsters state they have walked in parks or green areas 
at least once in the last year, this activity being followed by 
going to malls: 95% of the girls and boys state they have 
gone to the mall in the last year. 

From the viewpoint of the age groups, there are no major 
differences in the degree of participation in these activities; 
the only visible differences occur for sports competitions 
and discos and clubs. Thus, we notice that the attendance 

of sports competitions as spectator decreases with age: 83% 
of the 14-year-olds participate in such events, followed by 15 
and 16-year olds (72% of this age group), while 66% of those 
aged 17 and 18 have attended sports competitions in the 
last year. For the discos, we notice a growth with ageing of 
the participation degree. In the case of 17 and 18-year-old 
youngsters, 67% of the latter stated they had been in discos 
/ clubs in the last year, while for the 15- and 16-year-olds the 
proportion is 62%, as compared to 51% of the 14-year-olds 
who have attended discos or clubs in the last year. 

It is interesting that the teenagers have the highest 
degree of participation in such activities, as compared to 
other age categories. According to the data of the 2017 
Cultural Consumption Barometer, walking in the park is the 
recreational activity preferred by all age categories, including 
the 65 years old and above. Going to malls and restaurants 
/ bars / cafés are also activities preferred by the other age 
categories.2

Table 2. Frequency of youngsters’ participation in entertainment and leisure activities, depending on gender and age – national 
sample (year 2018)

 

Percentage of youngsters who at least once a year attended / visited…

Passive consumption Active consumption 

cinema sports 
competitions

music / 
entertainment 

shows
parks

trips outside 
the locality

malls disco / 
club

restaurant / 
bar / café 

Gender
Male 80% 80% 72% 100% 92% 95% 64% 92%

Female 85% 64% 80% 100% 96% 95% 59% 96%

Age 
groups

14 years old 86% 83% 79% 100% 97% 96% 51% 97%

15 and 16 
years old 80% 72% 71% 99% 93% 94% 62% 90%

17 and 18 
years old 83% 66% 79% 100% 93% 96% 67% 96%

2 Idem, pp. 147-153.
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3.2 Cultural activities
This category includes the leisure ways based on the 

participation in various cultural events in the public space, 
as well as on the consumption of products / services of the 
cultural institutions. These activities have chiefly an artistic or 
educational nature. The participation in cultural activities is 
also a source of social differentiation.3

The degree of participation for this type of activities is the 
lowest as compared to the entertainment and leisure activities 
and community activities. This is not specific to youngsters only, 
but to adults, too. The authors of a study conducted in USA4 
believe that the low degree of participation may be explained 
through the fact that artistic activities are generally attended 
by persons who are frequent consumers of culture, not only 
occasional consumers. Another cause of the low participation 
degree may also be the competition between the cultural 
activities and the other types of recreational activities. 

Thus, almost all the cultural activities are practised 
occasionally, several times a year or less. Visiting museums 
or art galleries is the occasional activity with the highest 
percentage of attendance among teenagers (67%); it is 
followed by visiting a historical monument or archaeological 
site, as 62% of the youngsters state they visit such sites. The 
attendance of a music concert is an activity practised by 59% 
of the youth, while 56% of the latter have attended a theatre 
play as spectators in the last year. 

Going to the library to borrow books is the only cultural 
activity practised on a regular basis, not only occasionally. 
Thus, of the youngsters who borrow books, 39% do this several 
times a year or more rarely, but for only 32% of them going to 
the library is a monthly activity.

3 Idem, p. 142.

4 R. J. Orend, „Socialization and Participation in the Arts. Research Division 
Report #21”, Washington DC, National Endowment for the Arts Research 
Division, 1989, p. 27.

Table 3. Frequency of youngsters’ participation in cultural 
activities in their spare time – national sample (year 2018) [In 
the last 12 months, how many times have you attended a …?]

Frequency of 
participation play music 

concert library

historical 
monument /

archaeological 
site 

museum 
/ art 

gallery

never 32% 24% 29% 11% 17%

several times a 
year or less 56% 59% 39% 62% 67%

monthly or 
more often 12% 17% 32% 27% 16%

As regards the participation in cultural activities depending 
on gender, there are no significant differences; however, based 
on Table 4, we can notice an inclination of the girls to participate 
in such activities. Thus, 90% of the girls and 88% of the boys state 
they have visited a historical monument or an archaeological 
site in the last year. There are also differences for those who go 
to the library, to music concerts or theatre plays. Thus, music 
concerts are attended by 81% of the girls, as compared to 71% 
of the boys. Going to the library to read or borrow books is an 
activity mainly practised by girls, 80% of them stating they have 
gone to the library at least once in the last year, as compared to 
62% of the boys. Attending a theatre play as a spectator is an 
activity practised by 73% of the girls and 64% of the boys.

In general, the frequency of participation in cultural activities 
does not vary significantly across the age groups, even though 
in Table 4 we notice a slight decrease of activities for the  
15- and 16-year-old youngsters, as compared to the other age 
groups. The most obvious difference is related to theatre plays: 
72% of the 14-year-olds and 17-18 year olds stated they had 
not attended a theatre play in the last year, as compared to 
63% of the youngsters aged 15 and 16. However, even though 
the participation rate is lower among 15- and 16-year-olds, the 
percentage differences are not statistically significant, so they 
cannot be generalised for the entire population.
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Visiting historical monuments or archaeological sites are 
preferred by teenagers when compared to the other cultural 
activities. Of those aged 17 and 18, 90% said they had visited 
such a place in the last year; the 14-year-olds come next in this 
ranking, as 89% of them have visited a historical monument 
/ archaeological site, while 87% of the youngsters aged 15 

and 16 have visited such a site. Museums (of any kind) and 
art galleries are also attended to a higher extent than other 
activities. Thus, of the youngsters aged 17 and 18, 86% have 
visited a museum / art gallery, 84% of those aged 14 have 
done it at least once, and  80% of those aged 15 and 16 have 
visited such a place.

Table 4. Frequency of youngsters’ participation in cultural activities, depending on gender and age – national sample (year 2018)

Percentage of young people who at least once a year have attended / visited…

a play a music concert a library a historical monument / 
archaeological site 

a museum / an art 
gallery

Gender
Male 64% 71% 62% 88% 80%

Female 73% 81% 80% 90% 87%

Age groups
14 years old 72% 73% 73% 89% 84%

15 and 16 years old 63% 74% 70% 87% 80%
17 and 18 years old 72% 79% 71% 90% 86%

3.3 Community activities
These activities are characterised by the fact that their 

attendance creates a sense of social inclusion through the 
interaction generated among the members of a community. 
The basis of community activities is the assertion of a collective 
identity, an identity most visible within these communities, 
as compared to the cultural and entertainment and leisure 
activities.5

Table 5. Frequency of youngsters› participation in 
community activities, practised in their spare time –  
national sample (year 2018) 

In the last 12 months, how 
often have you attended...? church local celebrations / 

events 

never 9% 13%

several times a year or less 39% 67%

monthly or more often 52% 20%

This category includes going to church or participating 
in local celebrations and events. The latter represent an 

5 Ș. Matei and V. Hampu,  p. 150

occasional activity for 67% of the teenagers, being attended 
by the latter several times a year or less frequently. Going to 
church is a frequent activity (monthly or more often) for 52% 
of the youngsters, while for 39% of them it is an occasional 
activity (several times a year or less).

Unlike the cultural or entertainment activities, the community 
activities are evenly distributed on gender and age. 
Table 6. Frequency of youngsters’ participation in community 
activities, depending on gender and age – national sample 
(year 2018)

Percentage of young people 
who at least once a year have 

attended ...

church local celebrations / 
events 

Gender
Male 87% 85%

Female 95% 88%

Age groups
14 years old 98% 87%

15 and 16 years old 88% 87%
17 and 18 years old 89% 86%
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This study was only conducted at urban level, and in Graph 
1 we can notice that, in the respondents’ residence towns, 
there are several infrastructure elements necessary for an 
active cultural live. Thus, even though there is an infrastructure, 
we noticed a preference of the youngsters to attend cultural 
infrastructure elements (theatres, museums or monuments) only 
occasionally and a preference to attend more often places where 
entertainment or leisure activities can be performed (parks, 
malls, cinema theatres).

Graph 1. Existing infrastructure in the town of the 
respondents (national sample – year 2018)  

[At present, are there in your town...?]

Library

Discos / Clubs

Theatre

Cinema theatre

Museum

Monuments, historical monasteries, archaeological sites, fortresses

Opera / Operetta, ballet or philharmonics

Church

Parks

Mall or commercial centre

96%

75%

67%

85%

89%

52%

99%

99%

75%

91%

4

25%

33%

15%

11%

48%

25%

9%

Yes No

3.4 Youngsters’ lifestyle
Youngsters› preferred activities are the entertainment and 

leisure activities, which entail listening to music, watching 
movies or movie serials, going out or walking in the park with 
friends or parents and video games, which are practised by 
65% of the teenagers. Sports activities are also preferred in 
their spare time, as 17% of the youngsters practise various 
sports, which are followed by artistic activities (canto, 
drawing, painting, handiwork, digital art, dance): only 12% 
of the youngsters state they practise such activities in their 
spare time. Educational activities are on the last position in 
youngsters› preferences in terms of lifestyle. Thus, only 6% 
of them read or learn things of interest that may help them 
from a personal point of view or in the future.

Graph 2. Frequency of activities practised by the 
respondents in their spare time (national sample – year 
2018) [What do you like most to do in your spare time?]

entertainment and leisure activities (movies and series, walking 
with friends, spending time with your parents, listening to music)

educational activities (reading, personal development)

sports activities

artistic activities
(drawing, photography, video, handiwork, composing music)

65%

17%

12%

6%

Most of the activities are mainly practised by girls. Thus, 
educational and artistic activities are practised by girls to the 
same extent: 67% for both types of activities.
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Sports activities are practised by boys to a very high extent: 
85% of the respondents who stated they practised sports in 
their spare time are males. 

Entertainment and leisure activities are practised almost 
equally by both genders. Thus, 52% of the young people who 
practise entertainment and leisure activities are females, while 
48% are males. 

3.5 Individual artistic activities
We can notice that, of the artistic activities practised 

by youngsters in their spare time, photography is the most 
practised, as compared to the rest of the activities. Thus, 
65% of the youngsters stated they took photos in their spare 
time. Photography is followed by painting / drawing, 36% of 
the young people stating they draw or paint as an individual 
activity. Creative writing (poetry, short-stories, essays, 
articles) is practised by 24% of the youth, while filming is 
practised by 23% of the respondents.

Musical activities are practised to a lower extent by 
youngsters, so that only 16% play a musical instrument and 
15% are part of a choir or music group. Creative manual 
activities (handiwork) are practised by 16% of the youngsters, 
while dancing (individually or within a class) is practised by 
15% of them.

Theatre classes (other than school-organised) are the 
least practised activity; only 5% of the youth attend a theatre 
class outside the school.

Graph 3. Types of activities practised by respondents in their spare time – distribution by genders”

entertainment and leisure activities (movies and series, walking with friends, spending time with your parents, listening to music)

sports activities

artistic activities (drawing, photography, video, handiwork, composing music)

educational activities (reading, personal development)

48%

33%

33%

85%

52%

67%

67%

15%

Male Female
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Graph 4. Degree of practising artistic activities (national sample – year 2018)  
[In your spare time, do you practise the following activities...?]

Do you draw / paint as an individual activity (not within a painting / drawing class)?

Creative handiwork (making jewellery, handmade objects)?

Do you take photos?

Do you play an instrument?

Do you sing in a choir / group?

Do you practise a dance? Are you attending a dance class?

Are you attending a theatre class (other than school-organised)?

Do you record films?

Do you write (poetry, short-stories, essays, articles etc.)?

36%

65%

16%

13%

15%

5%

23%

24%

16%

64%

35%

84%

87%

85%

95%

76%

75%

83%

Yes No

Most of the youngsters who practise open-air artistic 
activities are females. The activities with the highest degree 
of female participation are creative manual activities: 73% 
of those who practise these activities are girls. Next in this 
ranking come the attendance of theatre classes (70%) and 
creative writing (68%). Drawing or painting (practised as an 
individual activity) are practised by girls in a proportion of 
62%. Of those who belong to a choir / music group and those 
who practise a dance (individually or within a class), 62% and 
61%, respectively, are girls. 

Filming is the only activity equally pursued by boys and 
girls. Photography is also an activity practised in nearly equal 
proportions by girls (52%) and boys (42%).

For the young males, the highest participation degree 
is recorded in the case of playing a musical instrument, 
although the gender differences are also small. Thus, of 
those who practise this activity, 52% are boys, while 48% 
are girls.

The activities with the lowest degree of participation 
amongst young males are creative manual activities – 27% 
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of them practise such activities, as well as theatre classes, 
attended by 30% of the boys.

Graph 5. Distribution of artistic activities by genders 
(national sample – year 2018) [In your spare time, do you 

practise the following activities...?]

Do you draw / paint as an individual activity 
(not within a painting / drawing class)?

Creative handiwork (making jewellery, handmade objects)?

Do you take photos?

Do you play an instrument?

Do you sing in a choir / group?

Do you practise a dance? Are you attending a dance class?

Are you attending a theatre class (other than school-organised)?

Do you record films?

Do you write (poetry, short-stories, essays, articles etc.)?
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39%

30%

50%
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61%

70%

50%
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It is interesting to notice this „feminisation of culture”6 in 
terms of artistic activities. This may be explained through the 
manner in which cultural values are passed on to the youngsters 

6 S. Octobre, „Les transmissions culturelles chez les adolescents: influences 
et stratégies individuelles” în Enfance & culture, ed. S. Octobre Ministère 
de la Culture et de la Communication, Paris, 2010, pp. 209-210

by their parents. The authors of a study7 conducted in France 
noticed that, when it came to the cultural transmission of 
values, mothers were generally the transmitters and the girls 
were more receptive than the boys.

7 Idem.



  19Non-public cultural consumption among youngsters 

4. Non-public cultural consumption among 
youngsters

In the category of non-public cultural consumption, 
we considered the preferences of high school students 
on four categories: TV consumption, music consumption, 
book reading and games on computer / phone. The 
most frequent non-public cultural consumption activities 
recorded among youngsters are music consumption, 
followed by TV consumption and computer / phone 
games. Thus, as we can notice in Graph 6, 97% of the 
youngsters stated they listened to music weekly or daily, 
80% of the respondents stated they watched TV with the 
same frequency, 36% play computer games daily and only 

14% of the young people answered that they read every  
day. 

When comparing to the non-public consumption data 
of the 2017 Cultural Consumption Barometer, we can 
notice that teenagers prefer listening to music more than 
adults, who prefer watching TV more than teenagers. 
Furthermore, when following the frequency of the answers 
for the categories «Have you read books?», we notice that 
the youngsters score higher for the answers «daily» and 
«weekly» (14% and 28%, respectively), as compared to the 
adults (who, on average, only score 7%).8 

Graph 6. General distributions referring to the non-public cultural consumption [In the last 12 months, how often...?] 8

Daily NeverWeekly Monthly Several times a year or less

55%

25%

10% 6% 4%

90%

7%
1% 1% 1%

14%

28% 29%
20%

9%

36%
25%

15% 12% 11%

Have you watched TV Have you listened to 
music in general Have you read books

Have you played games 
on computer / laptop or 
console / phone

8 Hâncean, M. G. and Oană, I., „Consumul cultural non-public”, in C. Croitoru şi A. Becuţ (coord.), Barometrul de Consum Cultural 2017, Cultura în pragul centenarului 
Marii Uniri: Identitate, patrimoniu şi practici culturale, București, Editura Universul Academic, 2018, pp. 169-206.
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4.1 Internet use
The frequency of teenagers’ use of the Internet shows 

its cultural impact on the cultural consumption among 
youngsters. Being an important instrument of socialisation, 
communication and information for school-related tasks, 
the Internet plays an important role in the daily life of 
youngsters of urban high schools. From the results of the 
general distributions referring to the Internet, as we can 
see in Table 7, we notice that 92% of the teenagers use 

the Internet daily for social networks, such as Facebook, 
Twitter, Instagram.

Of all the respondents, 87% answered they used the 
Internet daily to communicate with their family and / or 
friends, while 86% - to listen to music. On the other hand, 32% 
of the teenagers mentioned they used the Internet to read 
books daily or weekly, scoring a much higher rate as compared 
to the answers of the adults recorded in the 2017 Cultural 
Consumption Barometer (approximately 7%).9

Table 7. Main activities practised on the Internet 

In the last 12 months, how often have you used the 
Internet (on computer / tablet / phone etc.) for the 

following?
Never Several times a 

year or less Monthly Weekly Daily

For Facebook, Twitter, Instagram other social networks 1% 1% 1% 5% 92%

To communicate with family / friends 2% 1% 2% 8% 87%

To search information to help you for school 1% 2% 6% 30% 61%

For e-mail 12% 11% 20% 31% 26%

To listen to for music online 1% 1% 3% 9% 86%

To watch movies or movie serials online 3% 4% 13% 36% 44%

To watch concerts / shows online (e.g.: YouTube) 10% 7% 15% 25% 43%

To read books 22% 21% 25% 20% 12%

To view / download hobby materials (documentaries, articles, 
online books) 14% 12% 25% 25% 24%

9 Idem
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4.2 Music consumption
Within the non-public cultural consumption, music 

consumption and music preferences are representative 
in the study of teenagers. As a way to access the mass 
culture, music consumption is a passive form of cultural 
engagement, which shows that teenagers access more 
dynamic channels, different from traditional ones. When 
looking at the ranking of the most listened music genres, 

we notice that the most mentioned are rock / pop / hip-
hop / rap, totalling 77% for «weekly» and «daily». Next in 
this ranking there are electronic / house music (45%) and 
manele (43%). When comparing to the music consumption 
results of the 2017 Cultural Consumption Barometer, we 
notice that teenagers› preferences are very different from 
adults›. The former prefer rock / pop / hip-hop / rap music 
(59%), while the latter prefer traditional folk music and 
ethno (48%).

Graph 7. General distributions for the consumption of music genres [In the last 12 months, how often have you listened?]

Rock / pop / hip-hop / rap
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23%
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25%

Never Several times a year or less Monthly Weekly Daily

When analysing the distributions of music consumption on 
genders, we shall notice both differences and similarities. We 
notice that some preferences are similar, as both boys and 
girls mainly prefer rock / pop / hip-hop / rap music. We find 

differences in terms of daily and weekly consumption of manele 
(41% for girls and 45% for boys), classical / symphonic music 
(28% for girls and 21% for boys) and of electronic / house music 
(41% for girls and 48% for boys).

Table 8. Distributions of the non-public cultural consumption by genders (male and female)

Gender: Male
In the last 12 months, how 

often have you listened to...? Never Several times a 
year or less Monthly Weekly Daily Don’t know / 

Won’t answer Total

Rock / pop / hip-hop / rap 10% 5% 5% 17% 61% 2% 100%
Classical / symphonic music 43% 20% 14% 14% 7% 2% 100%

Jazz 45% 18% 14% 14% 7% 2% 100%
Electronic / house music 26% 12% 12% 22% 26% 2% 100%

Manele 30% 14% 10% 17% 28% 1% 100%
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Gender: Female
In the last 12 months, how 

often have you listened to...? Never Several times a 
year or less Monthly Weekly Daily Don’t know / 

Won’t answer Total

Rock / pop / hip-hop / rap 13% 4% 8% 17% 56% 2% 100%
Classical / symphonic music 36% 18% 17% 16% 12% 1% 100%

Jazz 43% 20% 14% 14% 7% 2% 100%
Electronic / house music 30% 16% 12% 23% 18% 1% 100%

Manele 26% 17% 13% 18% 23% 3% 100%

When looking at the table of correlations between the 
variables of the non-public cultural consumption and the 
Internet consumption, we can notice that there are significant 
correlations with certain music genres, which explains the fact 
that the Internet is the main channel of music consumption 
among teenagers. Thus, the highest level of correlation is found 
among the youngsters who mentioned they listened to manele 
and use the Internet much more than for the other music genres.
Table 9. Correlations between the variables of non-public 
consumption and Internet consumption [In the last 12 months,  
how often have you used the Internet (on computer / tablet / 
phone etc.) to listen to music online?]

In the last 12 months, how often have you listened to ...?
Rock / pop / 
hip-hop / rap

Classical / 
symphonic music Jazz Electronic / 

house music Manele

.275** .231** .171** .210** .304**

4.3 Cultural infrastructure
Owning objects with cultural significance is also an 

important indicator in analysing the cultural consumption. 
The cultural infrastructure indicators, seen as facilitators in 
accessing cultural services, show us a very high statistical 
weight of gadgets and modern technologies in young people’s 
domestic life. The smartphone, Internet, TV set, computer and 
TV cable were mentioned as present in the young respondents’ 
houses in a proportion of over 93%. We also notice that 
geographical and / or historical atlases are found in youngsters’ 
houses in a higher percentage than art objects or albums. 

Visual art objects are mentioned as present in the houses of 
75% of the teenagers, while art albums are mentioned by only 
55% of them.

Graph 8. General distributions for the cultural assets in the 
household. [At present, do you have in your house?]
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Another significant correlation referring to the non-
public cultural consumption can be noticed from the relation 
between the music preferences and the elements of domestic 
cultural infrastructure. As we can see in Table 10, the most 
significant correlations are found between the preferences 

for „rock / pop / hip-hop / rap” music and „manele” and 
the variable „TV cable”. This result may point out that the 
most frequently listened type of music among youngsters is 
influenced by the genres promoted by TV stations (cable TV 
programmes).

Table 10. Correlations between the variables of non-public consumption and the cultural infrastructure

At present, do you have in your house ...?

Computer 
(PC) / 

laptop
TV set Smartphone Mp3 player TV Cable 

digital photo 
/ video 
camera 

Tablet E-book 
reader

Internet 
connection

In the last 
12 months, 
how often 
have you 
listened  

to...?

Rock / pop / 
hip-hop / rap ,019 -,001 ,048 .067* .308** .173** -,006 -,035 -,012

Classical / 
symphonic 

music 
,008 -,008 ,055 .066* .269** .140** ,002 -,023 -,001

Jazz -,012 -,004 ,025 .096** .201** .099** -,003 ,014 -,004

Electronic / 
house music -,001 ,001 ,039 ,049 .245** .203** -,003 -,028 -,006

Manele ,021 -,005 ,050 ,059 .307** .266** -,011 -,019 -,005

When analysing the correlations, we can notice an influence 
of the TV channels on certain musical preferences. In other 
words, the more the rock / pop / hip-hop / rap and manele 
music genres will be promoted, the more they will be listened 
to on the TV channels provided by the TV cable system. 

The data analysed in this section of non-public cultural 
consumption provide us a series of information related to 
the manner in which youngsters choose to participate in 
the cultural life via the most accessible media, such as the 
Internet and TV. Firstly, of all the non-public cultural offers, the 
youngsters choose music. Teenagers prefer listening to rock 
/ pop / hip-hop / rap, manele and electronic / house music, 
broadcast on TV channels or the Internet.

Secondly, high school students’ preferences are very 
different from adults’, which shows that, as they grow up, 
young people seek either age-related things (a certain type 

of subculture), or culture types different from those preferred 
by adults (mainstream culture). This difference, seen from the 
from the viewpoint of the conflict between generations, has 
the major quality of showing youngsters’ attribute of being 
creative and willing to get involved, to bring new visions on the 
environment and society.

Thirdly, the Internet consumption among youngsters 
shows us how, with the increasing access to the Internet, 
the offer of the non-public dimension may become an area 
of dialogue, innovation and creativity, where youngsters are 
the main actors. Thus, the promotion of traditional culture’s 
importance on the Internet, via new technologies and gadgets, 
as a response to the new types of commercial culture, must 
be balanced with participative activities amongst youngsters.
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5. Youngsters’ attitude towards the cultural heritage
In this section we shall present the attitude of youngsters 

towards the cultural heritage, as reflected in the degree 
of information on this topic, the awareness of the role of 
heritage in society, the practices of visiting heritage sites 
and the attitude towards the destruction of the heritage and 
towards graffiti. 

The degree of knowledge on the cultural heritage of our 
country is relatively high among teenagers, most of them 
(58%) being familiar with the concept, but we think that 
the quite high percentage (36%) of young people who have 
never heard of the cultural heritage explains a high need for 
information on this subject. 

The youngsters who know what cultural heritage 
means mentioned castles (17%), monuments (historical, 
archaeological and heroes› monuments – 13%) and churches 
(9%) as examples of heritage sites types. 

On the other hand, those who do not know what cultural 
heritage means mentioned the country and history (11%), 
buildings (10%) and culture (8%). We notice differences in 
the degree of knowledge on the concept of cultural heritage, 
depending on the youngsters› age. Thus, the 16-18 years old 
teenagers have a better knowledge of the cultural heritage 
than those aged 14-16. 

From this point of view, we recommend the increase of 
the level of general information on the cultural heritage in 
the public space, especially among the teenagers.

Even though some of the teenagers were not very familiar 
to the concept of cultural heritage, the level of practices of 
visiting heritage sites is relatively high (70%), regardless of 
their location (in Romania or abroad). We notice a higher 
level of heritage sites-visiting in the case of teenagers aged 
16-18, as compared to those between 14 and 15 years old.

Graph 9. Degree of knowledge on the cultural heritage  
[Have you ever heard of the cultural heritage or cultural 

heritage sites of our country?]

58%
Yes

36%
No

6%
Don't know / Won't answer

Considering the high percentage of visiting recorded 
among the adult population – of only 37% in 2017, according 
to the Cultural Consumption Barometer, we can consider 
that teenagers have a much higher visiting rate and, 
correspondingly, a deeper knowledge on this subject and 
higher expectations. 
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Graph 10. Level of visiting cultural heritage sites [Have you 
visited such cultural heritage sites, in Romania or abroad?]

70%
Yes

24%
No

6%
Don't know / Won't answer

The in-depth knowledge of cultural heritage sites is 
reflected in the better knowledge of the role of heritage in 
the contemporary society, in general, and in the Romanian 
society, in particular. Thus, we can notice that teenagers 
mentioned as main benefits: knowing the history, preserving 
the traditions and national pride – in this order, while for 
adults the order is different, as they focus more on the 
preservation of landscapes and practical benefits (education, 
tourism, economy, heritage for the children).

It is noteworthy that there are no significant differences 
in the knowledge on the benefits of the heritage, in terms of 
teenagers’ age or gender, with several exceptions. The utility 
of heritage sites for the future generations, for education or 
for the country’s prosperity is more acknowledged by 17- and 
18-year-old teenagers and less by those between 14 and 16 
years old.

It is important to notice that the heritage’s utility for 
prosperity is acknowledged more by boys (54%) than by girls 
(46%), and its contribution to the growth of the quality of life 

is less acknowledged by 16 years old teenagers, as compared 
to other age groups. 

Graph 11. Utility of cultural heritage sites  
[In your opinion, what is the use of cultural heritage sites?]
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Youngsters’ attitude towards the cultural heritage is 
generally an attitude of protection, of pride and responsibility. 
Teenagers are very aware that every one of us is responsible 
for the protection of the heritage sites and they show a 
proactive and concerned attitude related to the protection of 
these sites. This attitude is revealed from the fact that they 
are willing to react when they are witnesses to an action of 
heritage destruction , as well as from their desire that those 
who destroy the heritage be punished. 
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It is important to mention that there are no significant 
differences in the attitudes towards the cultural heritage 
depending on the teenagers’ age or gender, with several 
exceptions. Those who need more information on this subject 
are mainly teenagers aged 14, 16 and 17, while those between 

15 and 16 years old feel less responsible for the protection of 
the cultural heritage, as compared to teenagers of other ages. 
The boys – particularly those aged 15 or 17-18 – show a higher 
level of indifference towards the heritage (57%), as compared 
to the girls (43%).

Graph 12. Youngsters’ attitude towards the cultural heritage sites [I am going to read to you some opinions of other youngsters 
of your age on the cultural heritage of our country. Please tell me if you agree with them.] 

The cultural heritage must be protected

What happens to the cultural heritage of my country makes no difference to me

In a child / a youngster sees his/her friends or colleagues breaking or destroying (scratching, writing, drawing, tearing, 
setting fire, throwing water, climbing, throwing objects on) cultural heritage sites, he/she must try to stop them.

I am proud of the cultural heritage of my country

Those who destroy the cultural heritage must be punished

If a child/youngster sees someone destroying a heritage site, they must notify their parents or teachers

We are all responsible for the protection of the cultural heritage

At school, we must learn more about the protection of the cultural heritage

Those who protect the cultural heritage must be rewarded

I need more information on this topic
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Youngsters’ attitude towards graffiti is ambivalent. On 
the one hand they think that not any graffiti is beautiful and 
one cannot draw on any building, particularly on important 
ones, while on the other hand those who draw graffiti are 
appreciated within their groups of friends, and old buildings 
are nominated on the third position in the top of the 
most suitable places for graffiti. We notice small, yet not 
neglectable, percentages of youngsters who consider graffiti 
a form of art that can be made on any building (17%) or 
wherever the graffer is inspired (19%). Their percentage may 
be identical to those who are indifferent to what happens to 
the cultural heritage (17%) or it may be a mere coincidence.

It is noteworthy that there are no significant differences 
in the attitudes towards graffiti depending on the teenagers’ 
gender, with several exceptions. The boys consider graffiti 
a form of art that may be practised anywhere to a greater 
extend (57%), so do the teenagers aged 14-15 or 17. We 
notice the same situation for the opinion that the town is 
more beautiful if there are graffiti on the buildings, recorded 
mainly among boys (52%) and teenagers aged 15 and 17.

Although the boys believe - more than the girls - that not 
any piece of graffiti is beautiful (52%), the boys, especially 
those aged 14 and 17, are also the ones who believe more 
that graffers are appreciated by their friends (53%). It is also 
noteworthy that those who think that the young people who 
witness the making of a piece of graffiti should notify their 
teachers or parents are mainly teenagers aged 17-18.

The ambivalent attitude towards graffiti is even more 
noticeable in the case of designating the most suitable places 
for drawing, where on one hand we notice a tendency to 
protect the heritage sites through the preference for special 
boards set up for graffiti, abandoned places and pavement, 
and less for new buildings, blocks of flats or means of 
transport. On the other hand, the presence of the old buildings 
on the third position on the list of the best places for graffiti 
may have two explanations: either the adolescents do not 

consider them part of the cultural heritage, or they are aware 
of the buildings’ heritage value, but this does not affect their 
preference.
Graph 13. Youngsters’ attitude towards graffiti [I am going 
to read to you some opinions of other youngsters of your 

age. Please tell me if you agree with them.]

The town's important buildings should not be graffitied
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If a child / youngster sees someone graffitiing an old building, 
they should notify their parents or teachers

The town is more beautiful with graffiti on the buildings
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It is important to mention that there are no significant 
differences in the attitudes towards the most suitable places 
for graffiti depending on the teenagers’ age or gender, with 
several exceptions. The boys (particularly teenagers aged 
16 and 17) consider to a greater extent that the means of 
transport are the best places to draw (56%). This goes for the 
new buildings, too, which are deemed suitable for graffiti by 
boys (in a proportion of 63%) and by youngsters aged 15 and 
16; a similar situation is found for the blocks of flats, which 
are preferred by boys (63%) and by those between 14 and 16 
years old.
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Graph 14. Top of the most suitable places for graffiti.  
[Some youngsters draw graffiti. In your opinion, which are 

the best places to draw graffiti?]
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The old buildings are deemed suitable for graffiti mainly 
by boys (58%) and by the youth aged between 14 and 16, 
while the pavement is more preferred by the girls (54%) and 
by the youngsters between 15 and 17 years old. The highest 
percentage of teenagers who prefer to see graffiti anywhere is 
found among boys (59%) and those aged between 14 and 16.

6. Communication practices among youngsters
ÎIn this section we shall present the data on the 

communication practices and habits of youngsters in relation 
to the information on the cultural heritage, whether of not 
young people have ever engaged in volunteering, what types 
of activities they have engaged in, whether they would engage 
in activities of cultural heritage protection as volunteers and, 
in case they would, how exactly they what this to happen. 
Furthermore, we shall present the youngsters› preferences in 
reference to how they would like a cultural heritage-related 
event to be organised. 

More than half (52%) of the young people between 14 and 
18 years old have participated in volunteering activities at least 
once. 

Graph 15. Degree of engagement in volunteer activities 
[Have you ever engaged in an activity as a volunteer?]

52%
Yes

48%
No
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A quarter of the teenagers have participated in 
environment-protection activities, 18% in activities of youth 
associations involved in child-care volunteer programmes, 
15% have participated in volunteers’ activities of the Red Cross 
and SMURD (Mobile Emergency, CPR and Extrication Unit) , 
while 10% have participated in activities for the community 
they live in. The same percentage of 10% of the youngsters 
have participated in cultural activities or engaged in activities 
related to the Year of the Centenary.10

Graph 16. Types of volunteering  
[What type of activity have you engaged in?]
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The youngsters were asked if they would like to engage 
as volunteers in cultural heritage-related activities and almost 
two thirds (60%) of them mentioned they wanted to participate 
in such activities. 

10 Romania’s Centenary of the Great Union

Graph 17. Availability to engage in volunteering [Would you 
like to engage in cultural heritage-related activities as a 

volunteer?]

60%
Yes

40%
No

Furthermore, the teenagers were asked to mention (in open 
answers) how exactly they wanted to engage in volunteering 
activities. The main mentions of the youngsters of the analysed 
sample are presented below. 
Table 11. How young people would like to engage in 
activities of cultural heritage protection – open answers.

restoration / rehabilitation

to raise funds for heritage

to explain to people how important the the heritage is 

to clean the places where there are heritage sites 

to help with guarding the heritage sites 

to be a guide / to practise guiding for the visitors 

to organise events in these places so that they would attract as many 
teenagers as possible
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Graph 18. Types of volunteering for cultural heritage [How 
would you like to get involved in activities for cultural 

heritage protection?]
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As regards the main communication or information 
sources / media that youngsters aged 14-18 would use to 
find information on the cultural heritage, the most frequently 
mentioned was the Internet search, either on search engines 
(Google) or on social networks (Facebook). An explanation may 
be related to the fact that young people are mainly interested 
in online events, precisely due to the fact that they spend many 
hours using the Internet.

The youngsters› second source of information on 
the heritage is asking the parents, other members of the 
family or school teachers. Next follows the search for a 
documentary film, while the last position in this ranking is 
taken by the search for a smartphone application containing 
such information.
Table 12. Sources of information on the cultural heritage

If you wanted to learn more about the cultural heritage, where 
would you search for information?

YES NO Total

i would search on the internet  
(Google, facebook etc.) 96% 4% 100%

i would search for a smartphone 
application containing such information 43% 57% 100%

i would search in a library 50% 50% 100%

i would search for a documentary film 72% 28% 100%

i would ask colleagues or friends 65% 35% 100%

i would ask my parents or other 
members of the family 85% 15% 100%

i would watch tv 58% 42% 100%

i would ask (my teachers) at school 76% 24% 100%

In order to better understand what would make teenagers 
participate in a cultural heritage-related event, we tried to 
capture the main types of cultural activities that young 
people would like. For 91% of the teenage respondents, 
such an event should be on the Internet or on the social 
networks. For 75% of them, a trip or a hike would be a good 
idea for such an event. For 68% of the teenagers, a music 
and entertainment event would be the best idea, while 47% 
consider that such an event should be organised in school, 
together with teachers and colleagues. 
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Graph 19. Preference for cultural heritage-related events [If a 
cultural heritage-related event were organised, which of the 

following would you like the most?]
I would like it to be an online event,
on the Internet or on the social networks

I would like it to be in my school, with my teachers and colleagues

I would like it to be a trip / a hike

I would like it to be a music and entertainment event

91%

75%

68%

47%

Young people are most often interested in volunteering 
programmes involving environment protection or humanitarian 
actions. A possible explanation for the greater interest 
in such types of volunteering programmes is their more 
intense promotion amongst the youth, as compared to other 
programmes. As far as the socio-demographic profile is 
concerned, girls are more interested to engage in volunteering 
than boys. More than half (64%) of the young people who have 
engaged in a volunteering activity at least once are girls.

Graph 20. Distribution of volunteering activities by gender 
[Have you ever engaged in an activity as a volunteer?

Male
36%

Female
64%

In terms of age, most of the youngsters who have engaged 
in volunteering are 15 years old (24%), while the 14-year-
olds have engaged in such activities the least (15%). A 
possible explanation for this situation is that the volunteering 
programmes rather address high school youth than middle-
school pupils.

Graph 21. Distribution of volunteering activities by age  
[Have you ever engaged in an activity as a volunteer?]

14 years old

18 years old

15 years old

16 years old

17 years old

15%

24%

22%

19%

20%

From the viewpoint of the intention to participate in 
volunteering activities concerned with the environment 
protection or cultural heritage fostering, the 17-year-old 
youngsters are the most willing to participate, followed by 15- 
and 18-year-olds. The least interested in engaging in heritage 
protection activities are the 16-year-olds.  
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Graph 22. Distribution of the availability to engage in 
volunteering activities, by age [Would you like to engage in 

cultural heritage-related activities as a volunteer?]

14 years old

18 years old

15 years old

16 years old

17 years old

18%

21%

14%

26%

21%

The girls’ interest in the cultural heritage protection is 
higher than the boys’, similar to the interest in volunteering 

activities. Thus, 67% of the young people who answered they 
were interested in engaging in heritage-related activities are 
girls.

Graph 23. Distribution of the availability to engage in 
volunteering activities, by gender [Would you like to engage 

in cultural heritage-related activities as a volunteer?]

Male
33%

Female
67%

7. Conclusions

• Teenagers’ cultural consumption practices and habits 
mainly include entertainment and leisure activities. 
Walking in the park or green areas, going to the mall (for 
shopping, games, movies, restaurants etc.) and going to 
cafés / restaurants / bars (other than in malls) are the 
most often practised by youngsters. A possible explanation 
for these preferences is the easier access to these places 
(proximity, gratuity, permissiveness) as compared to other 
places. 

• Community activities are the second in teenagers’ 
preferences. Thus, it is important to mention that 60% of 
the teenagers participate in local celebrations or events 
several times a year or less frequently. 

• Cultural activities are practised in the public space 
occasionally, several times a year or less frequently, a 
possible explanation being the more difficult access 
(infrastructure, time, financial resources) and the 
complexity of the experience. 

• Going to the library to borrow books is the only cultural 
activity practised regularly, not only occasionally, a 
possible explanation being the need for additional 
information for school success.  

• The cultural heritage is in the top of the cultural 
activities preferred by youngsters, as visiting museums 
or art galleries and visiting a historical monument 
or archaeological site are the occasional activities 
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with the highest percentage of attendance among 
teenagers. 

• However, it is important to mention that more than half of 
the teenagers have attended a music concert or a theatre 
play in the last year.  

• Young people’s preferences in terms of hobbies include 
photography, painting / drawing and creative writing, in 
this order. 

• Teenagers are great consumers of creative industries’ 
products. They listen to music to a greater extent than 
adults; on the other hand, they watch TV less. The top 
of the most listened music genres includes rock / pop / 
hip-hop / rap music, electronic / house music (45%) and 
manele (43%). 

• Teenagers use the Internet daily to communicate with 
family and / or friends, to listen to music and to read books 
on a daily or weekly basis, scoring a much higher rate than 
adults. The smartphone, Internet, TV set, computer and 
TV cable are present in nearly all the adolescents’ homes. 

• The degree of knowledge on the cultural heritage in our 
country is relatively high among the teenagers, as more 
than half of them are familiar with this concept. 

• However, we notice a quite high percentage of youngsters 
who have never heard of the cultural heritage and who 
need more information on this subject.

• Even though some of the teenagers are not very familiar 
with the concept of cultural heritage, the level of visiting 
heritage sites (whether in Romania or abroad) is relatively 
high. 

• In general, young people’s attitude towards the 
cultural heritage is an attitude of protection, pride 
and responsibility, but their attitude towards graffiti is 
ambivalent. We notice a low, but significant, potential of 
young people who deem graffiti a form of art that can be 
made on any building or wherever the graffer is inspired. 

• The ambivalent attitude towards graffiti is more evident 
in the case of designating the most suitable places for 
drawing, where on the one hand we notice an inclination 
to protect the heritage sites, reflected in the preference 
for special boards set up for graffiti, for abandoned places 
and pavement, and less for new buildings, blocks of flats 
or means of transport. 

• When they want to learn more information on the cultural 
heritage, teenagers prefer to search the Internet, either 
on search engines (Google) or social networks (Facebook).

• More than half of the teenagers have participated at least 
once in volunteering activities and almost two thirds of 
them want to engage in cultural heritage-related activities 
as volunteers.
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9. annex
Graph 1. Respondents’ gender

Male
51%

Female
49%

Graph 2. Age (by last birthday)

14 years old

18 years old

15 years old

16 years old

17 years old

20%

19%

20%

20%

20%

Graph 3. Young respondents’ coresidents at present

With mother and father

Won't answer

With mother, father and grandparents

Just mother

Just father

66%

16%

12%

3%

2%

Graph 4. Respondents’ ethnicity [What is your ethnicity?]

90% Romanian

7% Hungarian

1% Romani
2% German
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Graph 5. Development region
Bucharest-Ilfov

West

North-East

South-East

North-West

Center

South – Muntenia

South-West – Oltenia

15%

15%

13%

13%

13%

12%

10%

10%

Table 1. 

Have you ever heard about the 
cultural heritage or about cultural 

heritage sites of our country?

Gender:
Total

Male Female

Yes 50% 50% 100%

No 53% 47% 100%

Don’t know / Won’t answer 46% 54% 100%

Table 2. 

Have you ever heard 
about the cultural 
heritage or about 

cultural heritage sites of 
our country?

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 17% 19% 21% 23% 21% 100%

No 28% 16% 17% 18% 22% 100%

Don’t know / Won’t 
answer 13% 40% 23% 16% 8% 100%

Table 3. 

[To preserve traditions]
Gender:

Total
Male Female

Yes 50% 50% 100%

No 56% 44% 100%

Don’t know / Won’t answer 73% 27% 100%

Table 4. 

[To preserve traditions]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 20% 19% 19% 21% 20% 100%

No 24% 24% 20% 4% 27% 100%

Don’t know / Won’t 
answer 14% 14% 33% 24% 14% 100%
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Table 5. 

[To be visited on trips]
Gender:

Total
Male Female

Yes 50% 50% 100%

No 55% 45% 100%

Don’t know / Won’t answer 71% 29% 100%

Table 6. 

[To be visited on trips]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 20% 19% 19% 21% 20% 100%

No 21% 20% 23% 15% 22% 100%

Don’t know / Won’t answer 11% 22% 44% 6% 17% 100%

Table 7. 

[To know our history]
Gender:

Total
Male Female

Yes 50% 50% 100%

No 67% 33% 100%

Don’t know / Won’t answer 75% 25% 100%

Table 8. 

[To know our history]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 20% 19% 19% 21% 21% 100%

No 18% 18% 41% 9% 14% 100%

Don’t know / Won’t answer 33% 27% 27% 13% 0% 100%

Table 9. 

[To be left as inheritance for the 
children of the future]

Gender:
Total

Male Female

Yes 51% 49% 100%

No 53% 47% 100%

Don’t know / Won’t answer 52% 48% 100%

Table 10. 

[To be left as inheritance 
for the children of the 

future]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 21% 19% 17% 21% 21% 100%

No 17% 21% 27% 17% 18% 100%

Don’t know / Won’t answer 27% 18% 27% 18% 9% 100%

Table 11. 

[To make us more educated]
Gender:

Total
Male Female

Yes 50% 50% 100%

No 52% 48% 100%

Don’t know / Won’t answer 62% 38% 100%

Table 12. 

[To make us more 
educated]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 20% 18% 19% 22% 21% 100%

No 21% 25% 19% 16% 19% 100%

Don’t know / Won’t answer 26% 26% 21% 14% 12% 100%
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Table 13. 

[To bring money into the country]
Gender:

Total
Male Female

Yes 54% 46% 100%

No 48% 52% 100%

Don’t know / Won’t answer 48% 52% 100%

Table 14. 

[To bring money into the 
country]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 17% 20% 21% 22% 21% 100%

No 24% 19% 18% 20% 20% 100%

Don’t know / Won’t answer 25% 23% 19% 15% 17% 100%

Table 15. 

[To provide us a better life]
Gender:

Total
Male Female

Yes 54% 46% 100%

No 48% 52% 100%

Don’t know / Won’t answer 48% 52% 100%

Table 16. 

[To provide us a better 
life]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 22% 20% 17% 21% 19% 100%

No 17% 19% 22% 20% 23% 100%

Don’t know / Won’t answer 32% 14% 25% 16% 14% 100%

Table 17. 

[To preserve the landscapes]
Gender:

Total
Male Female

Yes 50% 50% 100%

No 55% 45% 100%

Don’t know / Won’t answer 61% 39% 100%

Table 18. 

[To preserve the 
landscapes]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 20% 19% 18% 21% 21% 100%

No 22% 19% 26% 17% 17% 100%

Don’t know / Won’t answer 11% 37% 37% 16% 0% 100%

Table 19. 

[To be enjoyed by people]
Gender:

Total
Male Female

Yes 51% 49% 100%

No 46% 54% 100%

Don’t know / Won’t answer 74% 26% 100%

Table 20. 

[To be enjoyed by people]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 20% 19% 19% 21% 21% 100%

No 19% 23% 19% 20% 19% 100%

Don’t know / Won’t answer 25% 15% 50% 5% 5% 100%
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Table 21. 

[To make us proud of the country 
we live in]

Gender:
Total

Male Female

Yes 50% 50% 100%

No 62% 38% 100%

Don’t know / Won’t answer 73% 27% 100%

Table 22. 

[To make us proud of the 
country we live in]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 21% 19% 19% 21% 21% 100%

No 16% 29% 20% 20% 16% 100%

Don’t know / Won’t answer 17% 30% 35% 4% 13% 100%

Table 23. 

Have you visited such cultural 
heritage sites, in Romania or 

abroad?

Gender:
Total

Male Female

Yes 50% 50% 100%

No 54% 46% 100%

Don’t know / Won’t answer 56% 44% 100%

Table 24. 

Have you visited such 
cultural heritage sites, in 

Romania or abroad?

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

Yes 18% 17% 21% 24% 22% 100%

No 25% 22% 17% 14% 21% 100%

Don’t know / Won’t answer 27% 42% 18% 11% 2% 100%

Table 25. 

[The cultural heritage must be 
protected]

Gender:
Total

Male Female

I agree 50% 50% 100%

I don’t agree 80% 20% 100%

Don’t know / Won’t answer 67% 33% 100%

Table 26. 

[The cultural heritage 
must be protected]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 20% 19% 19% 21% 21% 100%

I don’t agree 20% 40% 30% 10% 0% 100%

Don’t know / Won’t answer 17% 11% 44% 11% 17% 100%

Table 27. 

[I need more information on this 
subject]

Gender:
Total

Male Female

I agree 45% 55% 100%

I don’t agree 59% 41% 100%

Don’t know / Won’t answer 49% 51% 100%

Table 28. 

[I need more information 
on this subject]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 18% 21% 22% 19% 100%

I don’t agree 20% 20% 18% 20% 23% 100%

Don’t know / Won’t answer 21% 31% 23% 13% 12% 100%
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Table 29. 

[I am proud of the cultural heritage 
of my country]

Gender:
Total

Male Female

I agree 50% 50% 100%

I don’t agree 51% 49% 100%

Don’t know / Won’t answer 63% 37% 100%

Table 30. 

[I am proud of the 
cultural heritage of my 

country]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 19% 19% 19% 22% 20% 100%

I don’t agree 28% 15% 20% 12% 25% 100%

Don’t know / Won’t answer 24% 26% 24% 12% 14% 100%

Table 31. 

[We are all responsible for the 
protection of the cultural heritage]

Gender:
Total

Male Female

I agree 50% 50% 100%

I don’t agree 56% 44% 100%

Don’t know / Won’t answer 63% 37% 100%

Table 32. 

[We are all responsible 
for the protection of the 

cultural heritage]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 17% 19% 22% 21% 100%

I don’t agree 12% 29% 23% 13% 23% 100%

Don’t know / Won’t answer 23% 34% 26% 9% 9% 100%

Table 33. 

[What happens to the cultural 
heritage of my country is of no 

interest to me]

Gender:
Total

Male Female

I agree 57% 43% 100%

I don’t agree 49% 51% 100%

Don’t know / Won’t answer 63% 38% 100%

Table 34. 

[What happens to the 
cultural heritage of my 
country is of no interest 

to me]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 15% 24% 19% 21% 21% 100%

I don’t agree 21% 17% 20% 21% 21% 100%

Don’t know / Won’t answer 18% 48% 18% 10% 8% 100%

Table 35. 

[If a child / youngster sees someone 
destroying a heritage site, he / 

she must notify their parents or 
teachers]

Gender:
Total

Male Female

I agree 49% 51% 100%

I don’t agree 63% 37% 100%

Don’t know / Won’t answer 61% 39% 100%

Table 36. 

[If a child / youngster 
sees someone destroying 
a heritage site, he / she 

must notify their parents 
or teachers]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 19% 19% 21% 20% 100%

I don’t agree 16% 20% 17% 18% 28% 100%

Don’t know / Won’t answer 12% 21% 45% 12% 9% 100%
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Table 37. 

[Those who destroy the cultural 
heritage must be punished]

Gender:
Total

Male Female

I agree 50% 50% 100%

I don’t agree 57% 43% 100%

Don’t know / Won’t answer 60% 40% 100%

Table 38. 

[Those who destroy the 
cultural heritage must be 

punished]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 20% 19% 18% 21% 21% 100%

I don’t agree 25% 20% 25% 16% 13% 100%

Don’t know / Won’t answer 11% 34% 31% 11% 11% 100%

Table 39. 

[Those who protect the cultural 
heritage must be rewarded]

Gender:
Total

Male Female

I agree 51% 49% 100%

I don’t agree 50% 50% 100%

Don’t know / Won’t answer 55% 45% 100%

Table 40. 

[Those who protect the 
cultural heritage must be 

rewarded]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 20% 19% 18% 22% 21% 100%

I don’t agree 21% 19% 21% 20% 20% 100%

Don’t know / Won’t answer 14% 36% 24% 7% 19% 100%

Table 41. 
[If a child / youngster sees their 

friends or colleagues breaking or 
destroying (scratching, writing, 
drawing, tearing, setting fire, 

throwing water, climbing, throwing 
objects on] heritage sites, he/she 

must try to stop them.

Gender:

TotalMale Female

I agree 50% 50% 100%

I don’t agree 59% 41% 100%
Don’t know / Won’t answer 61% 39% 100%

Table 42. 
[If a child / youngster sees 
their friends or colleagues 

breaking or destroying 
(scratching, writing, 

drawing, tearing, setting 
fire, throwing water, 

climbing, throwing objects 
on] heritage sites, he/she 

must try to stop them.

Age

Total
14 

years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 20% 18% 19% 21% 21% 100%
I don’t agree 19% 27% 20% 17% 17% 100%

Don’t know / Won’t answer 26% 31% 31% 6% 6% 100%

Table 43. 
[We must learn more about the 
cultural heritage protection at 

school]

Gender:
Total

Male Female

I agree 48% 52% 100%

I don’t agree 63% 37% 100%
Don’t know / Won’t answer 50% 50% 100%

Table 44. 

[We must learn more 
about the cultural 

heritage protection at 
school]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 19% 18% 22% 20% 100%
I don’t agree 20% 21% 23% 16% 20% 100%

Don’t know / Won’t answer 7% 27% 30% 10% 27% 100%
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Table 45. In your opinion, what are the best places for 
graffiti?

[On trains / subway trains / 
tramways / buses]

Gender:
Total

Male Female

I agree 48% 52% 100%

I don’t agree 56% 44% 100%

Don’t know / Won’t answer 54% 46% 100%

Table 46. In your opinion, what are the best places for 
graffiti?

[On trains / subway trains 
/ tramways / buses]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 23% 20% 17% 17% 23% 100%

I don’t agree 16% 18% 25% 24% 17% 100%

Don’t know / Won’t answer 14% 34% 10% 31% 10% 100%

Table 47. In your opinion, what are the best places for 
graffiti?

[On new buildings]
Gender:

Total
Male Female

I agree 49% 51% 100%

I don’t agree 63% 37% 100%

Don’t know / Won’t answer 52% 48% 100%

Table 48. In your opinion, what are the best places for 
graffiti?

[On new buildings]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 18% 19% 20% 21% 100%

I don’t agree 14% 28% 22% 20% 16% 100%

Don’t know / Won’t answer 15% 30% 20% 30% 5% 100%

Table 49. In your opinion, what are the best places for 
graffiti?

[On old buildings]
Gender:

Total
Male Female

I agree 44% 56% 100%

I don’t agree 58% 42% 100%

Don’t know / Won’t answer 57% 43% 100%

Table 50. In your opinion, what are the best places for 
graffiti?

[On old buildings]
Age

Total14 
ani

15 
ani

16 
ani

17 
ani

18 
ani

I agree 19% 16% 18% 23% 25% 100%

I don’t agree 22% 24% 21% 18% 16% 100%

Don’t know / Won’t answer 14% 14% 32% 36% 5% 100%

Table 51. In your opinion, what are the best places for 
graffiti?

[In abandoned / neglected places]
Gender:

Total
Male Female

I agree 50% 50% 100%

I don’t agree 51% 49% 100%

Don’t know / Won’t answer 44% 56% 100%

Table 52. In your opinion, what are the best places for 
graffiti?

[In abandoned / 
neglected places]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 24% 18% 18% 15% 24% 100%

I don’t agree 19% 20% 20% 22% 19% 100%

Don’t know / Won’t answer 19% 19% 13% 31% 19% 100%
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Table 53. In your opinion, what are the best places for 
graffiti?

[On the pavement]
Gender:

Total
Male Female

I agree 55% 45% 100%

I don’t agree 46% 54% 100%

Don’t know / Won’t answer 47% 53% 100%

Table 54. In your opinion, what are the best places for 
graffiti?

[On the pavement]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 19% 18% 19% 23% 100%

I don’t agree 19% 21% 22% 22% 17% 100%

Don’t know / Won’t answer 12% 24% 24% 35% 6% 100%

Table 55. In your opinion, what are the best places for 
graffiti?

[On boards especially set for 
graffiti]

Gender:
Total

Male Female

I agree 46% 54% 100%

I don’t agree 52% 48% 100%

Don’t know / Won’t answer 44% 56% 100%

Table 56. In your opinion, what are the best places for 
graffiti?

[On boards especially set 
for graffiti]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 17% 21% 17% 26% 20% 100%

I don’t agree 21% 19% 20% 20% 20% 100%

Don’t know / Won’t answer 13% 19% 13% 38% 19% 100%

Table 57. In your opinion, what are the best places for 
graffiti?

[On blocks of flats]
Gender:

Total
Male Female

I agree 47% 53% 100%

I don’t agree 63% 38% 100%

Don’t know / Won’t answer 42% 58% 100%

Table 58. In your opinion, what are the best places for 
graffiti?

[On blocks of flats]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 19% 17% 21% 23% 100%

I don’t agree 20% 21% 27% 17% 15% 100%

Don’t know / Won’t answer 9% 16% 22% 41% 13% 100%

Table 59. In your opinion, what are the best places for 
graffiti?

[Anywhere, if the graffer is inspired]
Gender:

Total
Male Female

I agree 49% 51% 100%

I don’t agree 59% 41% 100%

Don’t know / Won’t answer 49% 51% 100%

Table 60. In your opinion, what are the best places for 
graffiti?

[Anywhere, if the graffer is 
inspired]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 20% 19% 19% 20% 22% 100%

I don’t agree 24% 22% 21% 17% 16% 100%

Don’t know / Won’t answer 14% 14% 24% 36% 12% 100%
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Table 61. In your opinion, what are the best places for 
graffiti?

[In other places] 
Gender:

Total
Male Female

I agree 50% 50% 100%

I don’t agree 56% 44% 100%

Don’t know / Won’t answer 53% 47% 100%

Table 62. In your opinion, what are the best places for 
graffiti?

[In other places] 

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 23% 17% 17% 20% 24% 100%

I don’t agree 17% 25% 23% 27% 9% 100%

Don’t know / Won’t answer 12% 28% 28% 19% 13% 100%

Table 63. 

[Important buildings of the city 
should not be graffitied]

Gender:
Total

Male Female

I agree 51% 49% 100%

I don’t agree 53% 47% 100%

Don’t know / Won’t answer 56% 44% 100%

Table 64. 

[Important buildings of 
the city should not be 

graffitied]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 18% 18% 22% 21% 100%

I don’t agree 15% 25% 25% 14% 20% 100%

Don’t know / Won’t answer 17% 33% 33% 17% 0% 100%

Table 65. 

[Graffiti is a form of art and can be 
made on any building]

Gender:
Total

Male Female

I agree 57% 43% 100%

I don’t agree 50% 50% 100%

Don’t know / Won’t answer 51% 49% 100%

Table 66. 

[Graffiti is a form of art 
and can be made on any 

building]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 23% 23% 20% 23% 13% 100%

I don’t agree 20% 18% 20% 20% 23% 100%

Don’t know / Won’t answer 18% 40% 18% 20% 5% 100%

Table 67. 

[The city is more beautiful if there 
are graffiti on the buildings]

Gender:
Total

Male Female

I agree 52% 48% 100%

I don’t agree 51% 49% 100%

Don’t know / Won’t answer 50% 50% 100%

Table 68. 

[The city is more beautiful 
if there are graffiti on the 

buildings]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 15% 23% 26% 24% 13% 100%

I don’t agree 23% 17% 16% 18% 25% 100%

Don’t know / Won’t answer 17% 27% 22% 25% 8% 100%
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Table 69. 

[Not any piece of graffiti is 
beautiful]

Gender:
Total

Male Female

I agree 52% 48% 100%

I don’t agree 46% 54% 100%

Don’t know / Won’t answer 50% 50% 100%

Table 70. 

[Not any piece of graffiti is 
beautiful]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 21% 18% 20% 20% 20% 100%

I don’t agree 17% 22% 20% 22% 20% 100%

Don’t know / Won’t answer 10% 40% 10% 25% 15% 100%

Table 71. 

[If a child/youngster sees someone 
graffitiing an old building, they 
should notify their parents or 

teachers]

Gender:
Total

Male Female

I agree 49% 51% 100%

I don’t agree 53% 47% 100%

Don’t know / Won’t answer 48% 52% 100%

Table 72. 

[If a child/youngster sees 
someone graffitiing an 

old building, they should 
notify their parents or 

teachers]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 20% 17% 17% 22% 25% 100%

I don’t agree 22% 21% 21% 20% 16% 100%

Don’t know / Won’t answer 9% 26% 29% 19% 17% 100%

Table 73. 

[Graffers are appreciated by their 
friends]

Gender:
Total

Male Female

I agree 53% 47% 100%

I don’t agree 49% 51% 100%

Don’t know / Won’t answer 48% 52% 100%

Table 74. 

[Graffers are appreciated 
by their friends]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 23% 19% 19% 23% 16% 100%

I don’t agree 19% 21% 16% 17% 27% 100%

Don’t know / Won’t answer 10% 19% 35% 18% 17% 100%

Table 75. 

[One cannot graffiti any building]
Gender:

Total
Male Female

I agree 51% 49% 100%

I don’t agree 53% 47% 100%

Don’t know / Won’t answer 46% 54% 100%

Table 76. 

[One cannot graffiti any 
building]

Age

Total14 
years 
old

15 
years 
old

16 
years 
old

17 
years 
old

18 
years 
old

I agree 18% 20% 19% 22% 21% 100%

I don’t agree 29% 18% 19% 15% 20% 100%

Don’t know / Won’t answer 18% 23% 25% 23% 11% 100%
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Table 77. The cultural heritage includes buildings, objects, old houses with specific architecture, churches, historical monuments, 
castles etc., inherited from grandparents and parents or from people of history, preserved up to the present, which must remain 
for the children to come.

a) [To preserve 
traditions]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 15% 13% 12% 9% 10% 13% 13% 15% 100%

I don’t agree 11% 7% 7% 22% 11% 4% 18% 20% 100%

Don’t know / Won’t 
answer 14% 18% 5% 14% 5% 32% 14% 0% 100%

b) [To be visited on 
trips]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 15% 12% 12% 9% 11% 14% 13% 13% 100%

I don’t agree 10% 12% 11% 15% 4% 3% 13% 30% 100%

Don’t know / Won’t 
answer 12% 29% 6% 12% 6% 35% 0% 0% 100%

c) [To know our 
history]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 15% 13% 12% 9% 10% 13% 12% 15% 100%

I don’t agree 0% 0% 10% 19% 0% 5% 38% 29% 100%

Don’t know / Won’t 
answer 7% 20% 13% 13% 0% 33% 13% 0% 100%
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d) [To be left as 
inheritance for the 

children of the future]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 16% 12% 11% 9% 11% 13% 13% 15% 100%

I don’t agree 10% 15% 16% 13% 5% 9% 12% 19% 100%

Don’t know / Won’t 
answer 15% 24% 3% 9% 0% 33% 15% 0% 100%

e) [To make us more 
educated]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 16% 12% 12% 9% 12% 13% 13% 14% 100%

I don’t agree 5% 13% 13% 14% 5% 8% 15% 25% 100%

Don’t know / Won’t 
answer 20% 20% 0% 7% 2% 41% 10% 0% 100%

f) [To bring money 
into the country]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 17% 11% 10% 8% 12% 15% 14% 12% 100%

I don’t agree 11% 14% 15% 12% 7% 8% 12% 21% 100%

Don’t know / Won’t 
answer 19% 19% 4% 6% 6% 33% 13% 0% 100%
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g) [To provide us a 
better life]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 19% 10% 11% 8% 13% 14% 15% 11% 100%

I don’t agree 9% 16% 15% 13% 7% 8% 10% 22% 100%

Don’t know / Won’t 
answer 14% 20% 5% 7% 2% 45% 7% 0% 100%

h) [To preserve the 
landscapes]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 16% 12% 12% 9% 11% 13% 13% 13% 100%

I don’t agree 6% 16% 14% 14% 4% 8% 8% 31% 100%

Don’t know / Won’t 
answer 11% 17% 6% 11% 6% 28% 22% 0% 100%

i) [To be enjoyed by 
people]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 16% 13% 11% 9% 11% 12% 13% 15% 100%

I don’t agree 4% 10% 18% 19% 4% 15% 11% 20% 100%

Don’t know / Won’t 
answer 11% 26% 11% 11% 0% 26% 16% 0% 100%
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j) [To make us proud 
of the country we live 

in]

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 15% 13% 13% 10% 10% 13% 11% 16% 100%

I don’t agree 5% 13% 5% 13% 4% 13% 35% 13% 100%

Don’t know / Won’t 
answer 9% 9% 0% 14% 14% 23% 32% 0% 100%

k) Have you ever heard 
about the cultural 
heritage or about 

cultural heritage sites 
of our country?

Development region

Total
North-East South-East South 

- Muntenia
South-
West 

- Oltenia
West North-West Center Bucharest-

Ilfov

I agree 13% 16% 15% 10% 12% 10% 11% 13% 100%

I don’t agree 14% 8% 9% 11% 8% 18% 12% 21% 100%

Don’t know / Won’t 
answer

25% 14% 2% 3% 6% 16% 33% 0% 100%
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1. introduction
Young people are amongst the main actors of urban 

culture, both as producers and as consumers. Their lifestyle 
fits perfectly in the urban landscape, and their leisure practices 
fill in the urban space and give colour to the city. Youngsters 
may be silent, passive witnesses to urban transformations or, 
on the contrary, agents of either positive or negative local 
change. Through their age-specific enthusiasm and energy, 
youngsters are the easiest to mobilise in various civic actions, 
from protests to flashmobs and from volunteering to charitable 
actions. However, they can also be a destructive and violent 
factor, unpredictable, uncontrollable, easy to manipulate 
and hard to stop. This two-faced Ianus-like structure of the 
youngsters also manifests in the attitude towards the cultural 
heritage or in the case of graffiti – two themes advanced for 
research in this study.

International studies have shown that teenagers are the 
social group most prone to vandalisation actions in general, 
including actions directed against the heritage sites. The 
reasons for these actions are diverse: the pressure of the group, 
pleasure, enthusiasm, adrenaline, curiosity, revenge, identity 
assertion, need for recognition or artistic display, expressing 
a point of view etc. All these motivations are manifestations 
of the process the teenagers go through during the period of 
transition from childhood to adulthood and through which 
they negotiate their place within their group of belonging and 
within the society.

Deemed by some specialists a form of vandalisation and a 
form of urban art by others, graffiti is a recent phenomenon in 
the Romanian society, which occurred in the very first days of 
the ‚90s as a form of political protest. In the western society, 
the history of graffiti is almost 20 years older, having appeared 
as a reaction to the urban changes through which the 

youngsters of New York warned that their voice could not be 
ignored anymore. The researchers of this phenomenon noticed 
its association with certain music preferences (for hip-hop) and 
with the urban gangs formed especially in the poor outskirts 
of the cities. However, an expansion towards the centre of the 
city has been noticed recently, as well as a diversification of 
the graffitied places. 

The reaction of the public authorities to this phenomenon 
has oscillated between overlooking and intervening through 
penalties or erasing the graffiti, in this case a real war between 
the graffers and the authorities having been triggered. 
Sometimes, this war is even fought between the young 
graffers in their race to assert their supremacy and in their 
dispute over territories of artistic expression. The experience 
of other countries has shown that punitive measures are not 
very efficient and that there is a need for alternative measures 
of prevention and protection, especially for the buildings of 
public interest. Among the alternative measures that proved 
to be efficient we can mention the building of spaces set up 
for graffiti, campaigns of awareness on the effects of graffiti 
on the heritage buildings, actions of guarding the sites of 
public interest, getting to know the youngsters’ lifestyle, 
efficient communication and engaging the youngsters prone 
to vandalisation in civic activities. 

From the standpoint of the project Heritage for the Next 
Century, we think that it is extremely important for us to 
find out the place of the cultural heritage in teenagers’ lives 
and their potential to protect or destroy it. This is why it is 
essential that we understand the teenagers’ lifestyle, their 
degree of knowledge on the concept of cultural heritage and 
of familiarisation with the heritage sites, how much they know 
about the role of the heritage in the society and whether 
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young people are willing to engage in heritage-related actions. 
Furthermore, we approached the subject of graffiti, which so 
far has been taboo in the public debate, thus offering high 
school students in Bucharest the opportunity to state their 
position towards this social phenomenon. 

Through this study we have made an in-depth analysis of 
the results of the survey on this theme and we gave a voice to 
the teenagers, to be heard not only at the level of our team, 
but also at the level of public authorities and local and central 
decision makers.  

2. methodology
This research report is based on the information obtained 

within 16 focus groups carried out in the period October-
November 2018. Each focus group included between 8 and 12 
pupils or high school students, selected by the coordinating 
teachers depending on age, gender and specialisation of 
the class they came from. The focus groups took place in 
the partner schools and high schools. The total number of 
participants in the focus groups was 160.

For the selection of the students who participated in the focus 
groups we used the following criteria: age (group no.1 – 14 years 
old, group 2 – 15-16 years old, group 3 – 17-18 years old), high 
school location (category 1 – centre, category 2 – periphery / 
neighbourhoods), high school specialisation types (category 1 – 
humanities / philology, category 2 – humanities / social sciences, 
category 3 – sciences / mathematics-computer science, category 
4 – sciences / mathematics-natural sciences, category 5 – arts, 
category 6 – technology, category 7 – middle school). 

The focus groups were made up by using the following 
distribution depending on the types of school or high school 
specialisations:

1. category 1 – humanities / philology: 3 participants, of 
whom 2 for the age group 2, 1 for the age group 3.  

2. category 2 – humanities / social sciences: 2 participants, 
of whom 1 for the age group 2, 1 for the age group 3 

3. category 3 – sciences / mathematics-computer science: 
3 participants, of whom 1 for the age group 2, 2 for the 
age group 3

4. category 4 – sciences / mathematics-natural sciences: 
2 participants, of whom 1 for the age group 2, 1 for 
the age group 3 

5. category 5 – arts: 2 participants, of whom 1 for the age 
group 2, 1 for the age group 3  

6. category 6 – technology: 2 participants, of whom 1 for 
the age group 2, 1 for the age group 3

7. category 7 – middle school: 2 participants.
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3. Youngsters’ lifestyle 

3.1 Shared features / general 
characteristics

The majority of the youngsters included in the analysis 
spend their time in socialisation activities, in trying to 
improve a certain hobby or various leisure and entertainment 
activities. 

Going out with friends is the most mentioned of the 
youngsters’ socialisation activities, and the favourite places 
are mainly parks, followed by malls, boulevards, terraces (not 
only in malls), cafés or other similar places, the Old City and 
the youngsters’  residence neighbourhoods. Other places 
attended by youngsters in their spare time are antiques shops 
and bookshops.

„I usually hang out around the high school or 
in the park, or I go no farther than – let’s say –  
the University Square, where there are plenty 
of pubs to choose from.” 

„Usually in bookshops, antiques shops, in the 
park, to see the architecture of Bucharest, 
many times I go out to walk, to take some 
photos and that’s all. ” 

„We go out for a soft drink, to a club or terrace 
or we just walk”. 

„In parks, in the mall, in the Old City, on 
Decebal [Boulevard].” 

„We see a movie with friends, we go 
somewhere, we eat, we talk… The most often 
we eat in fast food restaurants.”

The malls are preferred by youngsters for a multitude of 
activities, but mainly for shopping and movies. Other mall-
related activities include attending terraces, walking and 
people-watching. 

Although most youngsters prefer to spend their spare time 
with their friends, there are certain moments when some of 
them go out with their parents or close relatives, too. Many of 
them go out on weekends, particularly on Sundays, to parks, 
„to a restaurant, to talk”, or pay visits to family friends. Other 
activities mentioned by the youngsters are attending sports 
competitions, walking in the mall, going to amusement parks, 
music concerts, theatres or museums. Most of the young 
people go on trips to the seaside, to the mountains, to their 
grandparents or on hikes around the country:

„My folks said that before going to other 
countries we’d better know our country first… I 
believe that children, and not only children, but 
also young people of our age and older should 
take a tour of Romania. Not all of Romania, 
but the most important tourist attractions, 
to see them, because they are part of the 
unexploited Romania, which nobody knows 
about, it is very beautiful.”   

Furthermore, there are also youngsters who do not want 
to go out with their parents because they are very annoying:

„The only time when I go somewhere with my 
parents is on trips and I cannot stand this kind 
of trip.”  

Other youngsters would like to go out with their parents, 
but this is not possible:
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„We are usually invited somewhere with all 
our family, but if I ask them to come with me 
to a movie, they don’t come.” 

„I don’t, really, my folks are very busy and 
stressed out. I always tell them we should go 
out together. I come back home in the evening, 
but that’s because I like the city in the evening. 
It has a special atmosphere. My mother is 
always angry with me for coming home late 
in the evening, but on weekends I ask her to 
go out with me, to show her why I like hanging 
out in the city in the evening. Many times I fail. 
Sometimes we do go out, but every so often 
mother is tired and prefers to stay at home, in 
bed, rather than walk and get tired.” 

Besides the activities included in the programme Another 
Kind of School, the youngsters participate in various activities 
organised by teachers outside the school programme. Trips 
around the country, to the mountains, to the seaside or to 
visit a town were mentioned, although they happen less often, 
„because there are many papers to deal with and the teachers 
do not want to get involved in this”. 

„Besides Another Kind of School, there’s also a 
teacher who organises various trips, but they 
barely have the time to go [on such trips].” 

Other youngsters mentioned that they also had 
schoolyard activities or that they went to the cinema or to 
fast-food restaurants. Many young people practise these 
activities out of pleasure or in order to improve themselves.

Trips outside the town are another activity practised by 
youngsters:

„On holidays, on camps, or with the colleagues 
from the choir.”

„By train, to any town, if only to escape 
Bucharest.”

Sport is one of the most important, most frequent 
activities mentioned by the youngsters, as the latter practise 
a multitude of sports, as a professional or leisure activity. The 
most mentioned sports are basketball, football, handball, 
athletics, running, biking, skateboarding, roller-skating. Other 
sports practised by young people are tennis, karate, aikido, 
Greco-Roman wrestling, boxing, volleyball, rugby and fitness.

„I like football a lot, and sports in general. 
In my spare time I have either trainings or 
matches.”

„It’s the same with me and sports. In my 
spare time I practise Greco-Roman wrestling 
or boxing. I like to go to trainings, I also play 
football… My father took me, he also practised 
wrestling when he was young. I liked it a lot 
and I went on with it.” 

Another favourite activity is playing games: board games, 
strategy games (chess) and video games. For board games, 
game terraces or game evenings at someone’s house were 
mentioned. However, video games were prevalent amongst 
the youth, who generally play on the phone when they are 
away from home and on the gaming laptop / computer / 
console / when they are at home. Young people like strategy 
or action video games the most. 

Another activity mentioned by the youngsters is reading 
fiction or love stories, universal literature, poetry, science 
magazines, encyclopaedias, cartoons (including manga). 

„I usually read psychological books and I like 
to help people with my advice.”

Some of the young people fill their spare time by learning 
about various subjects they are interested in or about things 
that could help them later in their life, such as choosing a career.

„(...) I try to imitate or to research on music… 
To research everything related to IT and 
programming, even cybernetics.”  
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„(...) I had the best results in math and physics, 
I even do this in my spare time, too, I solve 
math problems, some of them more difficult, 
and the same with physics…” 

„I usually surf the Internet, I watch some 
courses, I want to become a programmer.”

Artistic pursuits are a full part of youngsters’ lives, either 
as a hobby or as an activity they want to develop and to 
improve themselves in. Only some of these youngsters have 
been encouraged by their family or close persons to follow 
these passions.

„If there were, however, someone from whom 
I could take art further, that would be my 
cousin, because she is an actress. Each time I 
went to her house I was fascinated, her room 
was full with masks and costumes, posters 
with plays she had acted in. It’s probably there 
where I took on art.” 

„I try to relax through methods as artistic or 
creative as possible, because I believe that if 
some day I do something creative, the next 
day there are more chances for me to have a 
better day, to feel better”.

Of all these artistic passions, the most mentioned were 
drawing and painting, either in pencil, on a graphic tablet or 
in brush.

 „I like to draw, I have a graphic tablet at 
home. I think I took over the pleasure to draw 
and paint from my cousin. When I was little, 
she used to come to my house, to paint with 
me, she gave me makeovers, it was a nice 
moment between the two of us.”

Dance is also a hobby frequently practised by youngsters:

„I took a course, now I am practising by myself, 
at home, I am trying to learn some pieces of 
choreography over the Internet and imitate 
them… I practised Irish dances, tap dancing 
and dancesport.”

„I like to dance, I’ve been taking dance classes 
since I was 4.”

Among the musical activities practised by youngsters there 
are: playing the piano, playing the guitar, the drums or singing.

„Cânt vocal și chitară, dar nu am făcut cursuri 
„I sing and I play the guitar, but I never took 
canto classes… I started out of passion and 
took guitar and instrumental theory classes.”

„I sing… I play the piano, the drums and I 
sing… I also have a band, I participated in the 
X Factor contest, too.”

„Going to the choir, I am in the school choir 
and I am proud of it… I think I feel best when 
I spend my time rehearsing, because, besides 
the school choir, I also belong to other two 
choirs for which somehow I managed to make 
time, cause the rehearsals take place later, I 
spend a lot a time doing this and I like it very 
much, somehow I feel liberated when I sing; 
I’ve been singing since I was a little girl.” 

Writing is another important activity practised by 
youngsters in their spare time.

„I write stories on Wattpad.” 

„Many times I can’t say that I’m writing a 
specific story or a piece of prose or… It’s 
mostly thoughts from which I start a small 
monologue, they are shorter or longer, it 
doesn’t matter.”
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„I like to write, not necessarily poetry, but I 
like to write letters by hand, I appreciate old 
things… And calligraphy, too, but I like to 
anchor myself in reality when I write, mostly 
non-fiction and real things, described in a 
personal manner, I guess.”

Photography is another hobby mentioned by youngsters. 
„Since I was little I’ve liked to see photos, I 
used to like portrait photos very much, plus I 
also had inspiration from my family, because 
many people in my family were painters and 
then I said it was good for me to start taking 
photos and I also liked the technical part.”

„I also like photography, but I’ve never had 
the motivation to inWest in equipment. I am 
aware that without good equipment one 
cannot achieve a lot… Everywhere I travel I 
always like to take pictures. I have a collection 
of photos from every town I’ve been to, but 
they lack the quality I’d like, because I don’t 
have the necessary equipment.”

„Seeing the architecture of Bucharest, often 
walking, taking photos… I don’t have a 
professional camera, but at least I’m trying”. 

„I like to take pictures of portraits and 
landscapes.”

Other artistic activities mentioned by youngsters were 
fashion, makeup, collecting flowers, handiwork (friendship 
bracelets), directing, filming, scenography and acting, while 
some students are part of the school’s theatre team. 

Most youngsters spend a great part of their spare time 
listening to music, watching movies or serial movies and surfing 
the Internet on social networks. 

Of the favourite music genres, the most mentioned by 
youngsters are rap, rock, pop and electronic music. Other 
preferred music genres that were mentioned: classical, metal, 
d&b, techno, dubstep, trap, rap, k-pop, pop, Romanian pop, 
punk, hip-hop, dance, indie, jazz, blues, alternative rock, 
nightcore and manele (only in specific situations, such as 
during an event or on a trip). The youngsters stated that the 
music genre they listened to at a specific moment „depended 
on the state of mind” or that they listened to „any genre, if I 
like the melody, it really doesn’t matter what genre it is”.

Music is listened „also at home, at high school, in the street, 
wherever we can”, but most often the youngsters listen to 
music at home or on the mobile phone.

„It is easier to listen to music at home. It 
depends on the genre. It depends on who is 
performing in the concert.”

Youngsters seldom attend concerts or music festivals and 
few of them mentioned they did. Several young people said 
they had been to an electronic music festival, to the New Year’s 
Eve concerts organised by the city hall and to the Madrigal 
choir. The reason why they seldom attend concerts is because 
their favourite artists do not have concerts in Romania.

. „The last one was Rod Stewart’s concert in 
the Constituţiei Square, I don’t go there very 
often, but I would like to go to Ed Sheeran next 
summer, I usually go when someone that I’m 
interested in performs”. 

The large majority of youngsters watch movies or serial 
movies. The preferred movie genres are horror, psychological / 
thriller, drama, SF, neo-noir, action, superheroes- and comedy 
movies. Movie serials are mostly watched on the Internet, 
and as far as their genre is concerned, there were mentioned 
detective / crime, SF, action series. Some of the youth watch 
animes, cartoons, educational programmes (National 
Geographic), travel shows and Turkish series. 
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„I watch a YouTube series by Radu Constantin, 
it’s called Up-side-down School. Every week a 
new episode is broadcast, now I’m watching 
season three.” 

„We go to see movies at the French Institute 
or within festivals.”

„It’s more complicated with me, cause I quite 
like all kinds of movies equally: action, horror, 
detective movies, detective-psychological-
action movies, so to speak.” 

Youngsters go to the cinema less frequently – monthly or 
once in a couple of months – to see new movies or movies they 
deem worthy to watch. At home, they watch movies / serial 
movies especially on weekends, but also during week days, 
when they don’t have homework to do: 

„We go to the cinema only for movies that 
draw our attention in particular.”

„I go especially to horror movies, cause they 
are better to watch and you can scare the 
people around you.”

All the youngsters use the Internet to research on various 
things and subjects of interest, to do their homework, 
to watch movies, to listen to music, to socialise on social 
networks, to get information, to shop online etc.

„The phone has become a necessity. We use 
the phone and the Internet very often, because 
we need them more and more often.”

„If I have a project or something like this, I rely 
on the Internet.”

„We don’t use library books to learn, because 
they are old and boring. They don’t help us 
much in doing our homework.”

„Most often I look for words that I don’t 
understand or I need to translate. On 
dexonline I have a translation app in case I 
don’t understand something. This is largely 
the reason I start my phone most of the time, 
cause there are many [words] that I don’t 
understand.” 

„For entertainment and relaxation, funny 
videos on YouTube, on Insta, on Facebook.”

Youngsters constantly use the Internet, either on smartphone 
or computer / PC.

„It seems to me that the phone is a kind of 
pocket computer. And I prefer the computer.” 

All the youth, regardless of their age, spend time on social 
networks. The most mentioned networks are: Instagram, 
YouTube, WhatsApp, Snapchat, Twitter, Pinterest, Skype, 
Discord, Spotify.

Facebook is less used, because „Facebook is for the adults, for 
the parents” and „Facebook has lost its fun, it’s full of rubbish”. 

YouTube is very used, mainly for listening to music, watching 
series or tutorials on various subjects or for gameplays.

The amount of time spent online (on the phone or computer) 
varies from two hours a day to the whole day – „when we sleep 
we don’t surf the Internet”. There are also youngsters who try 
to limit their time on the Internet:

„I have a number of hours… Three… I made 
this schedule myself… Why waste my life on 
the phone?”

Technology-related objects found at home and frequently 
used by youngsters are: laptop, TV set, smartphone, computer 
and console. Beside these, some young people also have at 
home portable speakers, a tablet, gaming laptop or drone.
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3.2 Differences on age categories 
and dichotomies (centre-periphery 
and specialisations)

The greatest differences were noticed between 18-year-
olds and the rest of the age categories. These youngsters 
spend part of their spare time learning for school or for 
college entrance exams or going to Baccalaureate tutoring, 
as compared to the rest of the youth, who dedicate a 
small part of their spare time for homework or various 
school projects they deem important. Unlike the 18 year 
old youngsters, the others try in their spare time to detach 
themselves from school as much as possible.

„(...) In my spare time I usually learn Chinese 
or Russian, for the university, it all depends 
on my state of mind …”

„I go out with friends, when we manage 
to organise ourselves, of course, because 
it’s very hard… We all have some other 
kind of tutoring, homework, different days 
[available]… It’s a nightmare.”

„(...) I’m trying to focus very much on the 
Bac[calaureate exam], considering I’m taking 
it this year and I must prepare a lot, for the 
Romanian language exam, at least.”

„(...) To spend my day as nicely and serenely 
as possible.” 

The time interval spent on the Internet is much larger in 
the case of 14-year-olds, as compared to the rest of the age 
groups. These young people spend more of their spare time 
on the Internet for entertainment, unlike the 17- or 18-year-
olds who, although they use the Internet intensely, they do 
it more for research and information than for socialisation 
or entertainment.

„It’s more important, I mean the time you 
spend working, it must be somehow made 
up for through recreation or… I mostly prefer 
going out, I don’t want to stay indoors.” 

Some of the 18 year-old youngsters are also concerned 
with the driving test and, besides the driving classes, they 
train themselves through online questionnaires or via the 
dedicated application.

„I also go to driving classes, sometimes even 
on weekends, it depends on the instructor.” 

Although there are no major differences in the youngsters’ 
leisure ways, we must mention that the art-high school 
students or those from high schools in the centre of the city 
participate in the city’s cultural life more than the youngsters 
of other specialisations.

„Yes, we are somehow concerned with 
culturalization these days, we like going to 
theatre, to see museums, galleries.”

„Last year all kinds of things appeared and 
we could not go see them. Somehow, this 
year we have been everywhere.”

„And I think we saw these differences, I mean 
in a way they can be seen, it is a strange 
example, we choose to go to an old cinema 
theatre, while they choose to go to the mall. 
It is, after all, a difference that we make, 
cause our parents told us to.”

Although they have practised artistic activities since they 
were little, these young people admit that before high school 
they were not as interested in what the city could offer them 
and that they used to spend a lot of time at the mall with 
their friends.
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„Somehow, we ended up in a mall every day. 
Our parents asked: ‚Why?’ – because in the 
mall we have almost everything: shops, food, 
movies. But ever since I entered high school 
I’ve started to see the world differently, I’m 
interested in the activities that take place in 
Bucharest – cultural activities.”

Another difference is the mindset and the way they relate 
to the others. 

„(...) I still wanted to stay in arts. I did not 
want to go to a normal school, I was not 
myself in a school in the neighbourhood, so 
to speak.”

„It seems to me that we are the most open, 
through our art and everything we have 
done, it seems to me that we are more 
open than all the people and we grew up 
differently, we can wear whatever we like 
and look however we like.”

Their group of friends is made mainly from other 
youngsters from their high school or class, and, when they 
go out with their friends, they participate in various cultural 
activities. They also have groups of friends that have no 
relation whatsoever with arts and with these ones they go 
to the mall.

„Tonitza [art high school] is equally a gate 
and a limit, somehow”. „I don’t go out with 
other friends than from Tonitza, cause they 
like malls.”

More significant differences are noticed between the 
centre and periphery categories. Thus, for the youth who 
study in high schools in the centre of the city, „going to the 
mall” is an activity merely practised. They either go to parks 
or to terraces, in the Old City.

Another difference is that those from downtown high 
schools go on trips abroad more often than those who study 
in suburb high schools (who have never gone abroad, or have 
rarely done it, provided they have relatives overseas). A small 
part of the youngsters who study in downtown high schools 
listen to classical music.
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4. the role of the cultural heritage in youngsters’ 
lives. between protection and destruction

4.1 Shared features / general 
characteristics

The young people included in the analysis are quite familiar 
with the concept of cultural heritage and were able to give 
examples generally expressing nearly all kinds of heritage: 
tangible and intangible, moveable and immoveable. Yet, there 
were some students who had not heard of the heritage and 
could not give examples of heritage sites. 

Most of the high school students who are familiar with the 
notion of cultural heritage mentioned a series of things that 
came to their minds when thinking about the heritage. Their 
answers focused on positive aspects: the history, the past, 
the architecture, culture, authenticity, ancestors, recognition, 
identification, value, country, people, flag, UNESCO; on the 
other hand, they also mentioned negative aspects: old, ruins, 
decay, lack of interest, arrogant, boring. 

Most of the youngsters are aware of the role that the 
cultural heritage may have and gave a series of examples: 
„They [the heritage sites] represent our history, they belong 
to us, they are symbols”, „They are proof of our past” etc.

Youngsters consider cultural heritage important to them 
because „it defines us as a people, it helps us understand 
better the things of the past, it shows the importance 
of our past and it is proof of civilisation and evolution 
efforts.” Heritage was associated with national values, but 
the youngsters considered that there must be a balance 
with the respect for the values of other countries and that 
sometimes the recognition of values may appear only if 
they are compared to other peoples’ values.

„These buildings may raise the interest in 
one’s own history and may provide some kind 
of individualisation to the respective culture. 
For example, if I live in Romania my whole life, 
I may not be aware of their importance, but if 
I leave and have contact with another culture 
and I notice the differences, I will realise that 
we have something unique. They are results 
of our evolution and combine multiple values 
specific to the Romanian people.”

„I believe they are important because they are 
a kind of visiting card of their country of origin 
and one may learn quite a lot by observing 
them. For example, the Romanians’ working-
style or how much they take care about these 
heritage sites”. 

There were also cases of young people who think that 
cultural heritage is not important, that it is not practical, that 
heritage sites are

„old-fashioned, they take up a space that 
might be useful to other services, and the 
material efforts could be directed towards 
more important things: hospitals, highways, 
infrastructure, education”. 

„I care about the heritage, but I empathise 
with those who need hospitals. Instead of 
inWesting money in buildings of no use, 
one should better modernise the city. That 
money could be inWested in other things. For 
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example, there are children in some villages 
that walk [to school] many kilometres, so 
inWesting in buses is much more useful 
to them. InWestments should be made in 
something concrete.”

Most of the interviewed youngsters believe that the 
cultural heritage must be protected because „it was part of 
history… it tells a story… we have a spiritual bond with these 
places… it passes on stories, feelings… it is a remainder of our 
existence… it turns cities into more beautiful, more interesting 
places…” and because we must „know how to teach the 
others… to pass it on as a legacy for our children… to make 
the past known”.

Mare parte dintre tineri consideră că responsabilitatea 
protejării și a renovării obiectivelor de patrimoniu aparține 
statului și Ministerului Culturii, dar au existat și păreri că 
fiecare dintre noi avem această responsabilitate, inclusiv 
ONG-urile și firmele. 

„The state and the private companies that 
buy land and build things that do not fit into 
the landscape”.

Young people believe that economic problems, social 
influences or „the state’s and people’s lack of interest”, 
ignorance or neglect are the most important causes of the 
heritage’s decay, although they were also aware of the action 
of natural factors. The decay of the cultural heritage as a 
consequence of people’s actions is believed by youngsters to 
have such causes as the lack of knowledge and information on 
the heritage, the lack of education within the family and the 
lack of certain values. 

Other high school students noticed the tension between 
the old and the new; they believe that in some cases the 
decay of the heritage is a premeditated action, and old 
buildings are left in decay in order to make place for new 
buildings that bring more profit. 

 „It seems to me that nowadays we valorise 
the new exaggeratedly. For example, they 
want to build a block of flats near my 
nationalised house. It seems to me that too 
much importance is given to new blocks, 
which – at least some of them – are not well 
secured or well built. In case of an earthquake, 
they might simply disappear.” 

„Many of these buildings belonging to the 
heritage, and I don’t necessarily mean the 
Athenaeum, which everybody knows, but also 
other smaller buildings, are left there to decay 
until they fall down, in order to make place for 
the building of steel-and-glass blocks of flats. 
We are trying to build modern while we don’t 
take care of what we already have.”

As regards the people who destroy the heritage, the 
interviewed students believe that youngsters are more prone to 
destroy the heritage through drawings like graffiti, but no more 
than adults, who leave the buildings in decay. Furthermore, the 
youngsters are familiar with the concepts of conservation and 
restoration of heritage sites.

In case they were witnesses to destructions or 
deteriorations of cultural heritage sites and they had to react, 
the youngsters showed a two-fold attitude. Some of them 
would have a proactive attitude („I would tell them they’re 
doing the wrong thing and I would call the authorities, I would 
report further, I would explain them it’s not right, I would make 
sure they understand that what they’re doing is not OK”). 
Some of them stated that their reaction might be different, 
depending on the type of the building and its symbols.

„It depends, if I’m in the street and someone 
is destroying a statue of a totalitarian leader, 
I would let them destroy it if I do not agree 
with the respective leader. If, instead, I see 
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them wetting the wall of churches with fluids, 
I would admonish them”.

Another part of the students mentioned they would not 
take any attitude and they motivated this through the fact that 
it would not have any effect or that they would be afraid of the 
consequences. They were quite pessimistic and believed that, 
even though they were to announce the authorities about the 
destruction of a building, this would remain ineffective: „The 
Police won’t do anything…”, but they believe that a phone 
number or a site to report such situations would be useful:

„It would be useful to know where to notify. 
To be sure that the people we call do get 
involved… It would be better to have a special 
service”.

Young people also know very well the term „vandalism” 
and its motivations („boredom, bravado, revolt, malice, 
indifference, the need to draw attention, demonstration, 
lack of knowledge, lack of education, the need for 
adrenaline”), as well as its consequences. 

In the case of graffiti, the students oscillated between 
considering it a form of vandalisation or a form of art. 

„There are tags made chaotically, pointlessly, 
meaninglessly, they are not spectacular, 
they are made in a hurry, from fear of being 
caught, or made out of boredom and derision. 
But those splendid drawings are something 
else entirely.”

The interviewed students deem graffiti a form of 
differentiation from the previous generations and believe 
that in our society there are many who do not understand 
and appreciate graffiti, they do not consider it a form of 
art. Furthermore, the youngsters stated that graffiti can 
make the connection between the old and the new. 

„I think you must be a genius to do it. To 
have a spray-adapted hand; one can train 

their hand for a pen or a brush, but it’s much 
harder with a spray can, cause the spray can 
has that uncontrollable sprayer and you must 
know how to spray… But in our society not 
everybody thinks like that, because we only 
have old people, I mean, let’s be serious, our 
friends are leaving [the country]… Anyhow, the 
next generations will agree with us, because 
we shall come with a way of thinking different 
from those old people stuck in communist 
times. I would say we are going to be those 
old people who will see such things and ask 
‚what is this?’”.

„I think we should have more balance 
between old and modern things. Tradition and 
modernity.”

Some of the youngsters do not consider all wall-drawings to be 
graffiti, others believe that only certain spaces are fit for graffiti: 

„In some areas and buildings that are 
decaying, graffiti embellishes. In other spaces 
it doesn’t fit”. 

Other interviewees believe that the distance between 
graffiti and vandalism is very small and that youngsters are 
more prone to vandalise the cultural heritage by drawing, 
while the authorities are destroying the heritage through 
carelessness.

„There is a very fine line between graffiti and 
vandalism and this line is defined by the place 
where graffiti is made. If it’s made in a place 
where it brings extra colour, it’s OK, but if it’s 
made on a heritage building, it’s not nice, nor 
understood by people”. 

The old abandoned or neglected buildings, means of 
transport (train, tram, subway) and old blocks of flats are 
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deemed fit for graffiti by the high school students, because of 
their would-be aesthetic role.

„The trains pass through a lot of places and 
people see them, more people see your art.”  

Most pupils and high school students prefer graffiti because it 
adds colour to the town and it is a method of escaping monotony. 

„The communist blocks of flats are depressing 
and exaggerated. When graffitied, they are 
more beautiful. If graffiti aims at turning 
something into something more beautiful, it’s 
OK. It depends on the identity of the place.”

„What can you see in these blocks? You go 
to work tired, you come from work tired, and 
what do you see? Still buildings, still your lousy 
block, still your lousy house, still your lousy 
life. It’s something that I noticed in many 
people and life is already too monotonous. 
But instead, if you see something different, it’s 
likely to make your day, it’s likely for you to 
think: ‚Hey, look, I’m finally home, and my block 
looks nice, too. Not like that one in Ferentari’.” 

Others think that the most suitable place „depends on the 
story of the building, on the significances of the buildings” 
and that graffiti should be drawn „in some areas and 
buildings that are decaying, where it embellishes them; they 
are not suitable in other spaces” or there should be „places 
with boards especially set for graffiti”. „If you do it on this 
kind of buildings, yes, if you go to the subway or use the 
boards especially set for this or in parks, it’s OK. It’s your 
talent, your pleasure, you may do it wherever you want, but 
where it’s legal. Where you are allowed, not everywhere”.  

Youngsters have differentiated between beautifully designed 
graffiti, with aesthetic value, and the tags, which some of them 
deem ugly and made with a negative purpose of destruction 

or marking the territory. There were, however, cases where the 
students did not agree with the idea of graffiti, they did not like 
to see drawings at the subway or on the town’s buildings. 

„I don’t like seeing graffiti at the subway, it 
gives me a sensation of filth, of uncleanliness, 
and it’s more OK for it to be done in authorised 
places and to look like Art. Otherwise, it gives 
the sensation of scribbling and filth.”

4.2 Differences on age categories 
and dichotomies (centre-periphery 
and specialisations)

Most of the pupils and students who are not familiar 
with the cultural heritage belong to the 14-16 years old 
category and come from technical high schools in Bucharest’s 
neighbourhoods. The older they were, the more examples of 
cultural heritage they gave and the more they contextualised 
the idea of cultural heritage, mentioned more benefits of the 
cultural heritage and made a better difference between graffiti 
as a form of art and graffiti as a form of vandalism.

It is important to point out that the youngsters studying in 
economic high schools mainly associate the heritage with the 
idea of country and relation with other countries, they highlight 
the economic dimension of the heritage and are aware of its 
economic development potential. The discussions revealed that 
the youngsters of this specialisation believed that our country’s 
heritage was insufficiently harnessed from an economic point 
of view and that it was not promoted as much as necessary to 
contribute to the economic development of a region.

„E vorba de identitatea țării, a valorilor și „It’s 
all about the identity of the country, of the 
values, it’s about leaving them in decay, like 
in the case of the Constanţa Casino. It’s about 
an injury to the national values… and a country 
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must have such places, too. In fact, every city 
creates identity through these sites, too, and 
leaving them to decay is very frequent and very 
vicious in our country”. 

At the opposite end, there were the youngsters from 
technical high schools in Bucharest’s neighbourhoods, who 
think that most of the old buildings should be left as they are 
now, even though they are in a bad state, because there is no 
reason for them to be renewed:

„If the Constanţa Casino were put into 
operation, the restoration would cost more 
than the incomes… I don’t know what is 
interesting there… There won’t be anything 
attractive there, you won’t see the Russian 
roulette (sic!) anymore. It’s not the same 
anymore. The foreigners go to the shipwreck, 
they don’t come to the casino”. 

„I would leave the buildings as they are, 
even though there is a chance for them to 
fall down. At least you know that this is the 
way they used to look, because, if you rebuild 
them there’s no charm in it. The most you 
can do is revamp it. If there’s nothing to see 
in it anymore, if there’s nothing to attract 
you any longer… If it no longer has a use, 
even though you restore it…”

„Those that look the worst should be left as they 
are. Because you cannot save anything, and 
why shouldn’t you save something else instead, 
where only a roof tile fell down, for example.”

„That building may have had a significance 
in the past. People are not interested in 
history and buildings anymore, there are 
more important things.”

„In my opinion, these old buildings should 
not be restored, they should be left exactly 
as they are until they fall and afterwards, 
good bye! They should belong to history”. 

”… I mean why keep something 1945 years 
old and not make something that may look 
like that in the future, cause that one may 
fall anyway, what can you do to it? You keep 
rebuilding it forever. History should always 
change.” 

For the young people in high schools of this specialisation, 
the cultural heritage is closely related to tourism and the 
country’s image abroad.

„If they weren’t there to make us proud, we 
would be left with nothing. How can we stand 
out? Like in the case of the casino, people 
used to come here for it in the past, and now 
we are known as Transylvania with Dracula. 
I believe that heritage also means persons, 
because the foreigners know us because of 
people like Nadia or Hagi. Heritage means 
everything you are.”

Unlike the youngsters from other specialisations, those 
studying in economic high schools focused more on the 
role of mass-media in people’s education in the spirit of 
protecting and promoting the heritage sites. 

Another difference is related to the attitude towards 
graffiti, which was rather considered a form of vandalism 
than a form of art, referring to the graffiti drawings from our 
country and from Bucharest in particular. The youth from the 
economic high school made the difference between the form 
of property of the graffitied buildings, considering that the 
situation is unacceptable in the case of private buildings. „If 
someone did this to your private car, I don’t think you would 
have the same opinion”. The students with this specialisation 
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deem graffiti „a modern art, a form of modern expression, 
which is found in unsuitable places, though” and the only 
alternative they would agree upon is the set up of especially 
dedicated places and some kind of control.

„For example, in Netherland or in other states 
there are some boards in the centre of the 
cities, where graffers are allowed to use those 
spray cans… There’s a street [in Bucharest], 
Ştirbei Street, where a historical building was 
put down in order for a wider, two-lane road 
to be built, connecting the Government and 
Parliament Palaces. On the ground of the 
demolished houses brick walls were left behind, 
and then they called people from the City Hall 
or something like that, who filled those walls 
with graffiti and they look very interesting.”

The youth studying in technical high schools in the 
neighbourhoods have a more tolerant attitude towards graffiti, 
they deem it a form of art, they appreciate its aesthetic role 
within the urban space and do not make a difference between 
the places or buildings where graffiti should be allowed. 

The youngsters from these high schools believe that the 
most suitable places for graffiti are the blocks of flats, the 
old trains and subway trains or the pavement. They even 
include the tags in the category of beautiful drawings, yet 
they don’t think they should appear on buildings, but are 
rather suitable on subway trains.

„Throw-ups look nice on old subway trains 
because they embellish them, they make them 
interesting and less monotonous”. 

„Graffiti would be great on blocks of flats 
that look sad. Such as in the Unirii area, those 
blocks will fall down if an earthquake comes. 
For example, I would like to walk in Unirii and 
see something like that everywhere. It would 
no longer be necessary to bring workers to put 
on polystyrene or to paint the buildings. They 
should bring people to draw graffiti.”

Furthermore, pupils of younger ages are more tolerant 
towards graffiti and they believe they could be drawn 
anywhere, regardless of the age of the building.

5. Communication channels and methods regarding 
the cultural heritage

5.1 Shared features / general 
characteristics 

In order to identify the main sources chosen by students 
to research from when they want to learn about the heritage 
sites, the youth were asked to imagine a situation wherein, 
when walking in the street, they identify a building that 
draws their attention and they would like to find out more 

information about it, but they cannot get information on 
the site, around the building. They were asked to describe 
how they would try to find out more information and what 
methods they would use. 

Most of the students said they would use the Google 
Maps application to localise the building via GPS, then they 
would access the Internet to search for information on the 
respective building. In case they couldn’t find sufficient or 
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relevant information, they stated they would try to find out 
more from teachers or from the library. Very few mentioned 
they would resort to parents or another member of their 
family to find out more information.

„We go on Maps and activate the location 
to see where we are and we see the sites 
marked on the map and then we try to find 
more information about that building.”

Most of those who stated they would use the library as 
a source of information mentioned they would search for 
information on the heritage in the book sections religion, art, 
history, geography or architecture. The high school students 
specialising in sciences stated they would rather access the 
information in the book sections geography  or architecture, 
while the students specialising in humanities would rather 
search for information in the book sections religion, art or 
history.

However, some of the students stated that they did 
not know where to find information on the heritage sites 
if they searched in a library. Some students thought that 
the teachers are the ones who should provide them the 
information and answer the questions on the heritage, 
because they are the most qualified to do it. 

„We don’t find information on all the 
important buildings in one single book. If we 
resort to the library, we don’t know where 
exactly to search.”

The majority of the students stated they most often 
access the Internet for most of the information they look 
for, and this also goes for any piece of information or details 
they would want to learn about the cultural heritage. 

Hereinafter we shall present the main channels the 
youngsters would use to learn faster about the heritage and 
the event-promotion methods they deem most desirable. 
In order to identify the main aspects that would make the 

students participate in an event entailing the protection of 
the cultural heritage, the youth who participated in the focus-
groups were asked to describe how they would organise an 
event for the heritage protection if they were the organisers 
or hosts.  Most of the students stated they would like such an 
event to be organised near the heritage sites to be promoted 
or protected. Furthermore, most of them believe that such 
an event should rather be organised as a festival, comprising 
several artistic fields: music, theatre, concerts, shows, film 
projections. The students believe that such an event should 
entail activities as interactive as possible.

„(…) We set it up in a public place.”

„A kind of Museums’ Night. We bring the 
teachers, specialised people. Participation 
would be open to people of all categories 
who want to learn more.”

„(…) We must also look for sponsors. We can 
organise interactive trivia contests.”

„We can initiate a Heritage Week and one 
day there would be theatre, the next day 
film, music etc.”

„Some kind of street theatre, or theatre 
within a heritage building.”

When asked about who they would like to represent them or 
to be the ambassador of such a project, most of the students 
stated that young persons would be the most suitable, persons 
who speak the „same language” as the young generation, who 
understand young people’s needs and desires. 

„In addition, we, as teenagers, have the 
greatest influence on other teenagers like us. 
It’s one thing to see someone who does not 
belong to our generation explaining some 
things and to think maybe we don’t think like 
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that, maybe we grew up differently. And it’s 
another thing to share things from youngster 
to youngster, actually.”

„The representative should be the same age 
as we are. Cause we would understand more 
from them than from an older person, with 
no connection to us whatsoever. [We want] 
a person closer to our age, with whom we 
could talk and who would explain to us – just 
go to this site for 5 minutes now, see how 
it is. This will help you very much and the 
teachers will agree.”

„I think that we need something catchy 
for this and we need a more young-like 
approach, something cool.”

Examples of persons that the youngsters deem desirable 
to be the representatives of a heritage promotion and 
protection project were: Pavel Bartoş and Smiley, Mihai 
Bendeac, Tudor Chirilă, Abbi, Hagi, Laura Giucanu, Shelly, 
Noaptea târziu, Zapid.

About half of the pupils and students who participated 
in the focus groups stated they engaged in volunteering at 
least once. All the students knew what volunteering was and 
what a volunteer activity required. Among the activities that 
the students stated they engaged in there were old people 
care and assistance projects and spending time with children 
in placement centres or in vulnerable social situations. Other 
mentioned volunteering activities were: Red Cross-organised 
actions, participation in organising theatre or music festivals, 
cleaning and waste-collecting in public and green spaces etc.

„(...) I volunteered in a maternity for 
abandoned children. There are few nurses 
and many people volunteered, just to take 
care of the babies, to make them laugh, to 
take them out of their cribs (…)”

The students’ motivations for volunteering are diverse. 
For the students studying in theoretical or arts high schools, 
volunteering is even done in the spare time in some cases, 
with the purpose of relaxation or self-fulfilment.

„(...) For instance, I very much like to volunteer, 
I like that sensation I have that I helped 
someone, that I did a good deed and I can 
change something.”

„Volunteering involves an action that gives 
you a reward for the soul, not a material one. 
Everybody can get involved in volunteering. 
The purpose is to help someone without 
receiving something in return, to have a 
personal satisfaction, to offer help to people 
in special situations.”

As regards the students specialising in sciences, their 
motivations are rather pragmatic, some of them stating 
that volunteering is necessary for their future, for their future 
employment and for accumulating experience that might 
prove useful from a professional standpoint.

„Something to count in my CV. Volunteering 
certificates have been very important lately.”

Most of the students stated they found out about 
these volunteering programmes from organisations or 
associations that came to their high school and presented 
their programmes addressing students.

„The reward is the passion and love for other 
people. I believe an inner reward is better 
than some pennies.” 

Among the pupils (middle school – 14 years old), the 
number of youth who stated they got involved in volunteering 
actions was small, which means that most of the times 
the pupils are interested or are presented volunteering 
programmes mainly starting from high school, but even 
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so, most of the pupils stated the wanted to participate in 
volunteering actions. 

The pupils and high school students were asked if they 
would participate in volunteering actions involving the 
protection of heritage and how exactly they would be willing 
to get involved in these actions. Most of them stated they 
were interested in carrying out activities to protect the 
cultural heritage in their town, but not exclusively.

„Why wouldn’t we, as long as it is about 
protecting our identity. (…) To be able to 
do something, to be called to do it, to help 
restoring… (…) or to collect money.”

There were also students who believed it was more 
important for them and for society to get involved in types 
of volunteering activities mainly entailing interaction with 
people. They stated they did not find themselves in such an 
activity and that getting involved in such volunteer actions to 
protect or promote the cultural heritage does not represent 
them. 

„Yes, I mean, what could we do? Act like 
bodyguards?”

When asked how they would like to get involved in 
volunteering actions to protect the heritage, the students 
gave diverse answers on how they thought they could help 
protecting the heritage: campaigns to inform the population 
on the importance of heritage for the society and people, 
collecting funds for the refurbishment of decaying sites, 
engagement in the actual restoration of some sites and 
collecting waste in the heritage sites areas. We did not 
identify substantial differences between the high school 
students specialising in technology or sciences and the 
students specialising in humanities or arts.

„(…) To explain to people what heritage 
means.”

„To pass on the information.”

„To help restore the heritage sites.”

„To raise funds for the restoration and 
rebuilding of heritage sites.”

„To organise charitable concerts to raise 
funds.”

„To gather groups of people to take care of 
cleaning the heritage sites areas.”

„To clean places, to explain to people what 
cultural heritage means, to explain to 
tourists, to give them information.”

Other examples of how the students would like to 
volunteer in cultural heritage protection activities are:

„We can help the people who take care of 
certain heritage sites and places, we can be 
guides, provide information.”

„Notify and report to the authorities about 
what is happening in order to prevent 
vandalisations”.

It is important to keep in mind that most of the students 
are willing to get involved in volunteering to promote the 
protection of the cultural heritage and that most of the time 
they also had ideas about how they could do it and about 
their personal contribution in this respect. In conclusion, 
we can assert that for most of the students the subject of 
heritage protection is quite known, so that they know the 
mechanisms they would use to protect it. 
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6. instruments of heritage promotion 

6.1 Shared features / general 
characteristics 

6.1.1 The manual1 / digital book on cultural 
themes 

The youngsters who participated in the group discussions 
had quite congruent opinions on the digital book on heritage 
promotion, regardless of their age group, high school 
localisation (centre / periphery) or specialisation. Most of the 
students highlighted the importance of the cultural heritage, 
believing that its promotion methods are important. For 
the current generations of pupils and students (who are 
considered digital natives), the interactivity of the manual 
appears unanimously, regardless of the respondents’ age. 
In the students’ opinion, this interactivity can be reached 
through three distinct solutions. 

The first solution is related to the necessity of visual 
elements. First of all, the youngsters mentioned the 
importance of including a large number of images, as well 
as drawings or charts of the cultural heritage elements. 
Considering that, except for the students of art high schools, 
many youngsters did not recognise the buildings / places of 
the photos presented during the group discussions, such an 
approach might be useful for the promotion of the cultural 
heritage amongst the youth. Secondly, they mentioned video 
pictures, short films, which they deem attractive and helpful 
in retaining the information more easily:

„It should contain pictures. Indeed, learning 
is better with visual aid.”

1 ABC-ul Patrimoniului http://patrimoniu100.ro/abc-ul-patrimoniului/

„When I took English classes, they showed 
us some video clips about Shakespeare and 
I think I learnt much more from those videos 
than if I had read ten pages on Wikipedia 
about him and what he did”.

Thirdly, animations are another example of visual 
representation which would encourage interactivity, and 
which many students deem important: „I think that the 
power of short films or animations is very big”. 

As far as the visual elements are concerned, an important 
issue is that the students mentioned to a great extent the 
importance of vivid colours in the design of the digital 
material. 

The second solution to ensure the digital product’s 
interactivity is the interconnectivity between the manual 
and other instruments that might be developed within the 
project (mobile application, site), i.e. its interconnectivity with 
external online sources. 

„If I saw something very interesting in the app, 
if I found something wow there, I would look 
it up in the book, where more is written about 
that thing and I could understand better”.

The third solution as regards the manual’s interactivity 
focuses on encouraging students to participate in direct 
interactions with the heritage elements, through in situ visits 
or via projects entailing photo-video techniques. 

Another important aspect is how the manual’s content 
is organised. The youngsters participating in the discussions 
mentioned the importance of adapting the content to their 
preferences: the inclusion of general information on the 
heritage sites (for example: when, for what purpose and by 
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whom the building was erected), but without presenting the 
technical aspects in detail. 

In terms of how the information is organised, the young 
people prefer that it be presented as concisely as possible, 
oftentimes opting for its structuring in lists containing the 
main information, in tables or infographs. 

„It should be structured as lightly as possible, 
it should provide information in an easy 
manner, so that we won’t struggle to find it.” 

„It should be structured on sub-items, so that 
we can find precisely what we need. So that we 
can read precisely what we are interested in.”

„It should be punctual, I mean it should not 
beat around the bush and make you read 
countless things and forget what it was all 
about initially. (…) you start reading here, 
you understand something here, you go 
down here, you don’t understand anything 
and when you reach the end you forget what 
was here in the beginning.”

„(...) Short and clear, somehow. Perhaps on 
sub-items, or in tables.”

Furthermore, they mentioned the necessity that the 
information should be interesting. By interesting the 
students understand the inclusion of less-known, unusual 
or remarkable aspects, as they believe that these operate 
like anchors for a better assimilation of the information 
presented. 

„If something important and captivating 
happened, I think I would go on reading, 
but, for example, a useless information on 
the visit of some king to that palace between 
1920 and so on, I guess it wouldn’t be of 
interest to me.”

„In order to be able to remember it when 
you do something else, look, I learnt about 
this thing.”

The interesting nature of the information – according to 
the results of the discussions with the pupils and high school 
students – may be achieved by structuring the information 
in a narrative form or by including stories or legends of the 
respective spaces.

„For example, I had at some point a period 
when I used to stay on YouTube and there 
were many vloggers who shot certain video 
clips on certain themes. For example, ten 
sunken ships or ghost ships, something like 
that, and they told the story of each ship. 
This seemed very important to me, because I 
learnt many things hence: images, interesting 
stories… and the vloggers interacted with us 
and told us what we wanted to learn.”

The pupils and high school students mentioned that the 
manner of presenting the information should also include 
details or aspects they deem fun. This option may be 
interpreted as a preference for an informal way to present 
the content. 

Although the discussions with the youngsters did not 
result in clear versions for the manual’s title, all the groups 
believe that the title is an important aspect that might even 
determine the use or non-use of the manual. 

„Because, in general, even though they say 
‚Don’t judge the book by its cover’, everybody 
does this. I mean, if I don’t like it (…), I don’t 
even open it. It must be something like wow.”

Furthermore, as many pupils and high school students 
do not know the significance of the concept of cultural 
heritage, it would be best that the title of the manual should 
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not contain the term „heritage”; the students’ preferences 
referred to a certain geographical space (e.g.: Romania, 
Bucharest) or certain concrete representations of the cultural 
heritage. 

„Something light, like ‚Everything about 
Bucharest’. They won’t search for ‚heritage’.” 

6.1.2 The website on cultural themes

The analysis of the shared features in terms of how the 
pupils and high school students related to the site includes 
three themes: design, content and promotion. 

In terms of design, they suggested it was important that 
the website be colourful and have large fonts in order for 
it to be easy to read. Moreover, it should be intuitive and 
user-friendly. In addition, they pointed out the possibility 
to customise the look of the respective site, by choosing 
between various design themes. 

In terms of content, they had several points of view. The 
most popular option was the possibility to communicate with 
other youngsters, as well as with heritage experts. Regardless 
of their age, high school location or specialisation, they 
mentioned several times their preference to communicate 
on forum-type sites, or at least to have the possibility to 
communicate via messages and comments to certain types 
of content.

„(...) The site could be used like a Facebook 
Messenger-type app, you create your profile 
and there will be other persons who will 
search for information in the same field, and 
you can understand, and the persons who 
are ‚on’ can respond in real time and answer 
your question in case of emergency.”

Similarly to the opinions on the digital manual, the 
students highlighted the importance of visual content. The 
photos of heritage objects, and also of the persons connected 

to them were the most mentioned options. Furthermore, the 
students mentioned the importance of video content.

„I think that the site should be structured 
as follows: info and ‚about us’, video clip 
and something interactive (…). I guess these 
would draw our attention.”

Other suggestions on the audiovisual materials that 
occurred during the discussions were the presence of 
caricatures:

„I would like this, and I’d also like to be able to 
click on the caricature and to hear it talking 
about that thing.”

In terms of site promotion, the youngsters mentioned four 
solutions: 

1. Promotion on social networks; 
2. Contests to encourage the participation in forums; 
3. Site identity; 
4. Association with celebrities.
The most popular option was the promotion on social 

networks. YouTube was mentioned on the first position, 
inclusively as a method of creating visual content.

„Maybe something on YouTube, like the 
vloggers who tell you a story in five minutes, 
the videos on YouTube should be something 
like that. On YouTube there are many 
teenagers and people who (…) say nice, 
amusing things.”

The youngsters mentioned Instagram as the most used 
social media application. 

„As for me, many of the things I know are from 
Instagram; it shows the location and I go there. 
I mean, I don’t know, it may also be something 
handy, to open daily.”
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„We spend a lot of time on that app 
[Instagram], almost daily, and many people of 
our age do the same. I mean it’s not only us 
(…). It’s preferable to searching the site that 
you heard of from whoever (…).”

Contests with prizes organised on the forum-type platform 
might encourage youngsters’ participation and interaction 
with the site. 

In terms of site identity, the students think that creating a 
logo is important and some of them even gave suggestions on 
how it should look like:

„A circle surrounding a monument or 
historical building of our country, with 
flowers and plants growing at the bottom.”

Furthermore, the name of the site should sound appealing 
to them.  The students prefer a short and funny title, some 
kind of pun to draw their attention. 

„Even though the name of the site was boring 
and, let’s say, the content was, I don’t know, 
captivating, I would still not enter the site, 
because of its name.” 

As regards the celebrity to promote the site, the students 
agreed they preferred a person they could interact with, a 
person of their age or a star they like. A person representing 
the cultural field in general or the field of cultural heritage 
was never mentioned in any of the group discussions. 

6.1.3 The mobile app on cultural themes 

The results of the group-interview discussions with Bucharest 
youngsters, regarding the creation of a mobile application to 
promote the cultural heritage, are structured on the following 
three themes: content, technical specifications and promotion.

The students suggested during the discussions several 
ideas regarding the content / functionality of the application. 

The first suggestion was the creation of an app containing 
a map that includes the location of the heritage elements. 
The user should be able to select a specific heritage site and 
receive information on it, preferably in a narrative form, but 
images of the heritage site should also be available.

„(...) When I go somewhere, I also like to know 
something about that place. For instance, 
when I go to Curtea de Arges [monastery], I 
like to know about it, and, most of all, about 
the mythology of this place (…). And, if I had 
an app to use to send the name or a picture 
of the respective place and get the info: 
‚Curtea de Arges with Manole’, it would be 
nice to access all the information about that 
place”.

„Or we could check an option to see more 
about the history or culture, if we want (…).  
If there are so many [pieces of information], 
you could get bored when searching for 
something.”

In addition, this application should provide news about 
the heritage sites and the events organised in those spaces, 
combined with information on the visiting hours, ticket price 
and means of transport („how to get there”), in case the site 
is open to the public.

„I mean, it should show you where you 
are and suggest a route, if it isn’t already 
defined. Look, it takes you three minutes to 
get there. You shouldn’t open another app 
for this…”

Furthermore, such an application should allow for the 
user’s location and offer information on the heritage 
sites in the vicinity. Many times, references to Pokemon 
Go occurred during the discussions, with the version 
„Heritage Go”.
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The second suggestion of the pupils and high school 
students was presenting the information as a questions-and-
answers game.  

„(...) The simplest way to respond to a piece 
of information is in the form of a game.”

„Or some kind of a crossword puzzle, with 
the image of the site or whatever it is, with 
several letters at the bottom, and the user 
would have to fill in the crossword puzzle.”

„Somehow, I don’t think that people will 
spend much time on the app. If for no other 
reason, then just because everybody will 
be interested in it. And it would be easier 
if the app was a kind of relaxation. To be 
used after school, for example (…), when you 
don’t have anything to do. You go home and 
listen to music, and if you have this app, 
you can play and learn. If the information 
is short and well understood, you also learn 
something from it, so you get some extra 
points in history.”

„Let’s say you pass by several monuments 
with the app, you collect points, and if there’s 
an event at the monument, look, I have 20 
points – no, 50 points – and I enter for free. I 
wouldn’t pay 10 lei.”

Thus, the students suggested two types of games: a quiz-
type game (where they get points if they answer questions 
about the heritage) and a treasure-hunt-type game (where 
they get points / rewards if they visit a heritage site). 

As regards the possibility to scan a QR code on a 
monument to find out more information, the students’ 
opinions were not unanimous, but in general they thought it 
was a good idea.

„The app should include the scan soft and 
the app should work independently. There 
should be two applications. The scan-code 
app is easy to use, compared to searching 
the Internet. The app contains all the stuff 
synthesised and on the site you can see quite 
everything.” 

„It should show stories in every room and 
show how it would look like if it decayed or 
disappeared.”

Another suggestion was the inclusion of VR elements in 
the app to present the heritage sites.

In terms of more technical specifications, the pupils and high 
school students mentioned in the first place the possibility to use 
the application when there is no Internet connection. Secondly, 
it should not use the phone’s battery too much. Moreover, they 
also mentioned its availability in other languages.

„And it should not wear out the battery, if 
possible. Many of us leave in the morning and 
come back in the evening, and we may not 
have an external battery. Or we don’t have 
the possibility to charge the phone.”

In terms of promotion, three suggestions were presented. 
The most important one was providing notifications to make 
sure the users use the application; the students pointed out 
that they had many apps on the phone and they forgot to use 
some of them. They suggested that the application, unlike 
the site, should be customised for them. They suggested a 
questionnaire to be applied, so that they could choose what 
type of information they should be notified on.  At the same 
time, they pointed out that there should not be too many 
notifications, because they might become disturbing.

„That’s what I wanted to say, because on 
the app they are deactivated, some of 
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them don’t say anything, they just lay there 
and you forget about them. If you get a 
notification like: (…) you are walking in the 
street and you pass the museum X.”

„I think that, if we were to make a difference 
between the site and the application, the site 
should be more general, more interactive 
and open to opinions, but the app should be 
more personal, more customised.”

The second type of promotion is via a photo contest. For 
example, the users of the application could vote the photos 
they like, as they do on Instagram. The users should have 
accounts on which they would post photos of heritage sites, 
which the community should vote according to preferences. 

The third type of promotion is via the interconnection with 
the social networks, especially with Instagram.

„It should be connected with Instagram, so 
that we could post with a hashtag.”

„Yes, to be able to see on Instagram that 
someone reached the monument X and then 
I take a look, too, I go and see.”

„And on the site we should be able to talk 
about monument X. I mean each monument 
should have reviews.”

„To be able to find in on all channels”. 

As regards the title of the application, they suggest that 
all three types of applications could have the same title. 
Some of the suggestions were: Cult of Heritage, Culture of 
Romania or Romania’s cool-ture.

With a view to structuring the next steps in the developing 
of the three instruments for the promotion of the cultural 
heritage, in nearly all groups the pupils and high school 

students expressed their desire to get involved in the 
evaluation and feedback on the three products, after their 
development.

6.2 Differences / dichotomies
At general level, the only visible difference was noticed 

between the middle school pupils and the high school 
students. Thus, during the two focus groups they participated 
in, the pupils had less information on the cultural heritage, as 
compared to their colleagues in high schools. This difference 
in the levels of information also translated into a lower 
general interest in the instruments to promote the cultural 
heritage: the digital book / manual on cultural themes, the 
website on cultural themes and the phone app on cultural 
themes. 

It is important to note that there were no important 
differences or dichotomies by high school location (centre 
/ periphery) or profile / specialisation, in terms of interest 
in the cultural heritage and its promotion instruments. 
This is all the more interesting as the high school location 
automatically generates certain differences at the level 
of the social classes to which the students (their parents) 
belong, particularly visible in the leisure options . 

The only specific differences that occurred following the 
discussions were related to the choice of the title for the 
manual and website: the options were differentiated by 
age. Younger pupils and high school students mentioned 
generic titles, closer to the syntagms taken from the media 
(like „Everything about heritage” or „Romania with good and 
bad”), while the older students pointed out the importance 
of a more interesting, more attractive title, including possible 
puns.
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7. Conclusions

• Most of the teenagers spend their spare time with 
their friends, and their favourite places are the 
parks, malls, boulevards, terraces or cafés. 

• Sport is an important activity in the lives of 
teenagers, as are the artistic pursuits, which are 
an integral part of youngsters’ lives, either as 
a hobby or as a possible future profession. The 
most mentioned artistic pursuits were drawing or 
painting. 

• Young people listen to music a lot, most often at 
home or on the mobile phone. The preferred music 
genres are rap, rock, pop and electronic. 

• The youngsters included in the analysis are quite 
familiar with the concept of cultural heritage, but 
there were also cases of teenagers who did not 
know what it meant and needed more information 
on the subject.

• Teenagers’ idea about the importance of the 
cultural heritage was mature and balanced, as 
national values are deemed as important as the 
respect for the values of other peoples and cultures. 

• As regards the role of the national cultural heritage 
in the Romanian society, the teenagers noticed the 
tension between the old and the new and they 
believe that in some cases the deterioration of the 
heritage is premeditated, and the old buildings 
were left in decay in order to make place to new, 
more profitable buildings. 

• The interviewed pupils and high school students 
believe that youngsters are more prone to destroy 
the heritage through graffiti-type drawings, but 

the adults are also responsible for destroying it, 
because they leave the buildings in decay. 

• Most of the teenagers believe that there are not 
many people in our society who understand and 
appreciate graffiti, which youngsters deem a form 
of art, and they think that graffiti can make the 
connection between the old and the new. 

• The teenagers made the difference between those 
pieces of graffiti with aesthetical value and the 
tags, which some of them deem ugly and made 
with a negative purpose of destroying or marking 
the territory. 

• The majority of the teenagers stated they were 
interested in getting involved in volunteering 
activities that would include the protection of the 
cultural heritage. 

Unități școlare partenere ale proiectului: 
Școala Gimnazială „Nicolae Grigorescu” București, 
Colegiul Național „Elena Cuza” București, Colegiul 
Național „Mihai Viteazul” București, Liceul de Arte 
Plastice „Nicolae Tonitza” București, Colegiul Economic 
„Virgil Madgearu” București, Colegiul Național „Matei 
Basarab” București, Colegiul Tehnic „Iuliu Maniu” 
București, Colegiul Național „Ion Creangă” București, 
Liceul Teoretic „Decebal” București, Colegiul Național 
Billingv „George Coșbuc” București.
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