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1. Introduction
Culture is seen as a driver of social cohesion and human, 

urban and community development. Similarly, young people 
can be considered the engine of cultural development; they are 
active cultural consumers and at the same time they represent 
the future consumers of cultural and artistic goods. However, 
young people are often not perceived by cultural producers 
and organizers as an important category of audience. This 
happens to a certain extent because young people (especially 
teenagers) do not have a high power of consumption of cultural 
events (as they do not have their own income to manage as 
they please). However, young people are users and consumers 
of culture through other channels than the traditional/classical 
ones, which they find either difficult to access or not to their 
liking and, because of that, they choose alternative ways to 
consume culture.

Although there are not many studies for the moment that 
deal with young people in relation to their cultural consumption 
and their creative potential, the changing socio-economic 
circumstances and the reconfiguration of the international 
political structures of the recent years have brought these 
issues to the forefront of public debate. In this regard, we can 
mention a number of programs (e.g. Youth in Action), studies 
and reports (Access of Young People to Culture, 2008; Culture, 
Creativity and the Young: developing public policy, 1999; 
Culture as a vector for youth development), run by structures 
such as the European Parliament, the European Commission, 
the Council of Europe and the United Nations (UNESCO). The 
common discourse of these programs and studies underline 
the necessity of harnessing the creative potential of young 
people, who have a leading role in the sustainable development 
of culture and economy. One of the reports mentioned 
above points out that “investing in local cultural resources 
including tangible and intangible heritage […], as well as in 
music, dance, theatre and festivals, can develop sustainable 

creative economies, open up opportunities to youth, and help 
strengthen identity and social cohesion. Promoting creativity 
for and among youth and harnessing young people’s creative 
potential and energy therefore needs to be a priority in finding 
creative solutions to today’s challenges.”1 

The purpose of this study is to conduct a preliminary survey 
among young people in Romania, to identify their cultural 
consumption habits and the extent of involvement of teenagers 
in creative activities in the context of a theatre festival 
dedicated to teenagers. The stake of this study is to gather 
data from young people participating to the theatre festival 
and from the people specialized in working with young people, 
and to analyse aspects like youth’s perception about creativity 
and what being creative means to them, their leisure habits, 
the extent to which they engage in creative activities and 
their digital and cultural consumption. The case study about 
young participants at the National Youth Theatre Festival Ideo 
Ideis in Alexandria is part of the broader plan of the Institute 
for Cultural Research and Training to conduct a national 
survey on young people aged between 15 and 30 years, to 
monitor their cultural participation in and their consumption 
of culture, starting from the premise that adolescence is the 
age when people define their cultural tastes and preferences, 
and to identify ways to customize cultural offer to address this 
particular consumer segment.

Before we discuss about the methodological aspects and 
the results of this case study, we will address briefly the issue 
of young people in terms of the three directions that define the 
current discourses on this topic: a) young people as consumers 
and producers of culture and the need to tailor cultural offer 
to their cultural preferences and consumption habits, b) young 

1  Culture as a vector for youth development (UNESCO), available at http://www.
un.org/esa/socdev/documents/youth/fact-sheets/youth-cultureasavector.pdf 
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people and digital consumption, and c) young people and 
cultural education.

1.1 Young people as consumers/
producers of culture and the need 
to tailor cultural offer to their 
consumer habits 

The first EU report on young people published in 2009 shows 
that the factors influencing access of young people to culture 
are largely dependent, on one hand, to government’s policies 
and instruments and, on the other hand, on the lifestyle, needs, 
interests and preferences of young people themselves.2 The 
same report argues that the ways young people access culture 
as users or creators (of content) or simply as participants are 
various and sometimes experimental.3 According to the EU 
report “Along the years, access has changed forms. Apart from 
classic channels and institutions, youth culture channels are 
dynamic and often informal.”4

Another report, conducted for the Council of Europe, 
specifies that young people are continuously engaged in 
aesthetic and cultural activities through commercial and 
popular culture 5 and that the development of their creative 
potential is directly related to the cultural activities they 
consume. The idea is also found in a study conducted for the 
Calouste Gulbenkian Foundation (Willis, 1990), which argues 
that young people are constantly engaged in aesthetic, artistic 
and creative processes through their engagement with popular 
culture: a culture to which they contribute actively rather than 
passively consume.6

2   Access of Young People to Culture. Final Report, EACEA, 2008, p. 86

3   Ibid. p. 9

4   Ibid.

5   Ken Robinson, “Culture, creativity and the young: developing public policy”, 
1999, p. 9

6   Ibid., p. 21

As for the direct relationship between young people and 
the cultural offer, the study Access of Young People to Culture, 
published in 2008 on the bases of country reports of the 27 
Members States regarding youth and their access to culture, 
highlights the fact “perhaps the most striking recurrent 
theme of obstacles is the commonly mentioned claim that the 
unattractiveness of offer prevents youth participation.”7 In one 
way or another most of the 27 country reports advance the 
same idea. For example, the Danish report comments “The 
main challenge for the providers of the cultural activities is to 
keep up-to-date with the developments: cultural offers have 
to be attractive, creative, relevant and have an interactive 
dimension.8 The report on Poland states that “young people […] 
many times do not find attractive the readymade cultural offer 
by public institutions” and the Finnish report refers to an “often 
monotonous” commercial offer.9 The Belgian report says that 
participation of young people in cultural activities “will only 
increase when cultural institutions really try to involve young 
people. A bottom-up approach therefore is recommended.”10

All the issues identified as being relevant of to they way 
young generation accesses and consumes culture and how it 
relates to the cultural offer should be understood and taken 
into account by cultural managers, producers and organizers 
when designing cultural offers in such a way as to directly 
address the needs of young people as an active and dynamic 
segment of an audience that needs to be culturally guided 
and educated.

In Romania, the importance of young people to cultural 
consumption is illustrated by the figures reported by the in 
2014 Cultural Consumption Barometer: 40% of the general 
audience of performing arts are people in the 18-34 age 

7   Access of Young People to Culture. Final Report, EACEA, 2008, p. 145

8   Ibid. 

9   Ibid.

10   Ibid., p.146
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category11, and 26% of those who go to the cinema every 
month or once every 2-3 months are also people in the 18-34 
age group.12 

1.1.1 Young people and digital consumption

Digital consumption is another recurrent topic of the 
studies analyzing young people’s consumer habits. These 
studies highlight the role the new technologies play in the way 
young people spend their time and in the types of cultural 
activities they choose to get involved in. For example, John 
Holden (2007) has demonstrated that “accessing cultural 
activities through the internet adds to the democratisation of 
culture, engages the public in shaping the nature of cultural 
provision and allows people to contribute to and shape culture 
for themselves.”13 

Acknowledging the role new technologies play in the life of 
young people and in the way they consume various cultural 
goods and services, the Council of Europe adopted, on the 
basis of the Commission Communication, a resolution on a 
renewed framework for European cooperation in the youth 
field (2010-2018) on 27 November 2009. Two of the initiatives 
the Commission recommended to the Member States in this 

11   Cultural Consumption Barometer 2014. Culture between global and local, 
INCFC, 2015, p. 83 

12   Ibid. p.54 

13   Access of Young People to Culture. Final Report, EACEA, 2008, p. 50

area are: „widen quality access to culture and creative tools, 
particularly those involving new technologies and develop 
opportunities for youth people to experience culture and 
express and develop their creativity within or outside school”14 
and “make new technologies readily available to empower 
young people’s creativity and capacity for innovation and 
attract interest in culture, the arts and science.”15 

1.1.2 Young people and cultural education 

Another tool that is considered to have an important 
contribution in developing youth’s creative potential and 
facilitating young people’s access to culture and which also 
the keynote of all reports on this subject matter, is cultural 
education. When dealing with cultural education, the European 
structures argue that “for the young people to be able to access 
culture, it is crucial to encourage cultural and art education, 
training and capacity-building for all young people at formal, 
non-formal, in-school and out-of-school levels.”16 There is a 
pressing need to evaluate the quality of arts teaching in formal 
education and for curriculum development17, mainly because 
arts are known to enhance students’ creativity.

14   Ibid. 86

15   Ibid. 

16   Ibid. p .  1 7
17   K e n  R o b i n s o n , “ C u l t u r e , c r e a t i v i t y  a n d  t h e  y o u n g :  d e v e l o p i n g  p u b l i c  

p o l i c y ” , 1 9 9 9 , p .  3 7
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2. Methodological considerations
Starting from the objective to identify and get to know the 

cultural and creative practices of young people (a category of 
the public that is often unexplored by cultural consumption 
research) and how they access culture we have used as 
research environment the National Youth Theatre Festival Ideo 
Ideis, held in Alexandria, an event that is highly appreciated by 
young people and considered to be the most popular theatre 
festival dedicated to teenagers. By its nature – ten days of 
theatre festival and creative activities dedicated to high school 
students, bringing together both young people and specialists 
in working with youth, the festival was a good opportunity for 
us to conduct a first exploratory research on youth and their 
cultural consumption, as a preliminary stage of a broader 
survey to be conducted at national level.

As we said, this research is an exploratory one, given the 
absence of similar research in Romania at the moment, and 
is based on two surveys we conducted on the occasion of 
the National Youth Theatre Festival held in Alexandria on 1-9 
August 201518. 
Table 1. Trainers selected for interviews

Trainer(s)interviewed Scope of trainer’s workshop
1 trainer theatre
1 trainer choreography
1 trainer musical education
1 trainer stage design 
2 trainer music and rhythm
6 trainers youth theatre

The first phase of this survey was a qualitative research and 
consisted of conducting interviews with 12 trainers in charge 
with delivering workshops for teenagers at the festival. The 
workshops held at the festival covered the following fields: 

18   Youth Theatre Ideo Ideis in Alexandria reached the 10th edition this year

youth theatre, drama, choreography, music and rhythm, stage 
design and visual education. The 12 trainers selected for 
the interviews were people with experience in working with 
young people. Their selection took into account the scope of 
their workshops for adolescents, in such a way as we may 
have at least one interview with a trainer in each of the fields 
mentioned above. To this end, we selected and interviewed six 
trainers, applying the extra criterion of trainer’s experience in 
working with teenagers participating to the festival. The result 
of the selection interviews revealed that three of the selected 
trainers were in the early stage of their experience in working 
with teenagers from the festival, whereas the other three had 
more years of experience in this field.

The 12 interviews held during the National Youth Theatre 
Festival Ideo Ideis were conducted by four representatives of 
the National Institute for Cultural Research and Training in 
Bucharest and were designed to gather information about the 
creativity of the young participants to the festival and of young 
people in general. The interview consisted of seven questions 
and was structured in such a way as to cover the following 
topics: training methods applied when working with youth, 
projects run with and for young people, creativity among young 
people and how it can be harnessed and developed further, 
young people profiling, involvement of other stakeholders in 
developing the creative potential of young people and the 
number (if any) of other projects/programs similar to Ideo Ideis. 
The interviews were recorded and later transcribed, to extract 
information about young people and their creative potential 
and to outline their profile as future consumers of culture.

The second survey was a quantitative one and consisted of 
collecting data on:

• how the young participants in the festival perceive the 
concepts of creativity/creative person;
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• the types of creative and leisure activities they get involved 
in;

• their cultural consumption;

• their involvement in volunteering;

• the educational and professional path they wish to follow.
Data were collected by self-applied questionnaires. 

The questionnaire contained both open-answer questions 
and questions with predefined answers. A total of 181 
questionnaires were filled in by teenagers and young people 
participating in the festival.

This review of the data collected by the survey takes 
into account the fact that the category of young people 

participating in the festival or, at least, the teenagers who 
were members of the theatre teams performing at the festival, 
might display stronger cultural affinities than teenagers 
without access to this kind of activities. Also, the fact that 
our survey consisted of self-applied questionnaires filled in by 
young participants in a youth theatre festival means that the 
survey sample comprised only those young participants who 
agreed to fill in the questionnaire.

The survey sample comprised male (38%) and female (62%) 
adolescents. The 181 respondents were between 13 and 22 
years old.

Chart 1. Respondents by gender and age 

    

Regarding the age of the participants in the National Youth 
Theatre Festival Ideo Ideis, the following details are worth 
mentioning:

(1) they were, on average, about 17 years old (16 years 
and 10 months).

(2) the youngest participant was 13 years old and the 
“oldest” was 22. The median of the population segment 
was 17 years, so half of the participants were under 17 
years old and half were over this age.

(3) the statistical population mode was also 17 years, 
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meaning that this age group was the best represented 
numerically (with 28.2% of the participants aged 17 
years).

(4) the standard deviation in terms of participants’ age 
(average age difference between a participant and the 
average of all participants) was 1.4 years.

The National Youth Theatre Festival Ideo Ideis is dedicated 
to both young high school students, who are members of 
drama teams, and to any young student in Alexandria and from 
other localities (who are not members of any drama team, but 
who participate to creative workshops or attend the festival as 
simple members of the audience). The young people included 
in the sample considered in this survey may be classified into 
the following four categories: members of theatre teams 
participating in the festival, individual participants from the 
host town, Alexandria, individual participants from other 
localities and festival volunteers.

We have analyzed and interpreted the data filled in by 
respondents in the questionnaires both in relation to the 
whole group of young participants in the survey and by specific 
variables – such as age and gender – that may influence young 
people’s leisure habits, cultural preferences and the extent of 
their involvement in various activities.

Chart 2. Respondents by type of participation in the 
festival
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3. Creativity and leisure and cultural habits of young 
people participating at the festival  

This section presents and interprets the data collected 
through the self-applied questionnaire filled in by participants in 
the National Youth Theatre Festival Ideis Ideo. The data reveal 
how this category of young people define creativity and perceive 
the importance of creativity and of the creative activities they 
engage in, as well some characteristics and trends of their 
cultural and leisure habits.

The answers given by respondents to the first question of the 
questionnaire: What does creativity and being creative mean to 
you? reflect a trait that is normally found in any young individual: 
creativity. Most of the young participants in the survey associate 
creativity with being imaginative and capable to express yourself 
in a certain/different way than the other people. Creativity is 
also seen by respondents as being associated with concepts 
like innovation, communication, construction, lifestyle, power, 
discovery, novelty, solutions, existence, experience, spontaneity, 
availability, originality, personality, freedom, play, thinking, 
feeling, change (the changing of the ordinary and the plain 
into something special), invention, revolutionary, stretching of 
limits, presence, trust, approach development, psychological 
process, ability, authenticity, continuous exploration of the self, 
courage, dedication, release of pressure, form of intelligence and 
dreaming.

Bearing in mind that respondents are young people aged 
between 13 and 22 years, their understanding of the concept 
of creativity is marked by the background (historical, social, 
educational, family etc.) they come from. Another factor 
influencing the way young people think and perceive things is the 
access to information, however differentiated and unbalanced it 
may be from one case to another (some young people have no 
access to the Internet and/or cultural). From the answers given 

by respondents we have extracted the following definitions of 
creativity, which reflect and highlight respondents’ ability to 
understand and acknowledge this concept in an original way:

 “It is difficult to say. Creativity has no fixed definition and 
we can debate on it extensively, but, I’d say that, perhaps, 
creative spirit means to have a rich imagination and to 
be able to easily convert it into a creative act.” (young 
man, 17 years)

 “To me, being creative means to look at a chair and see 
beyond its physical existence; and to think that, maybe, 
there is no chair there.” (young boy, 18 years)

 “Being creative means letting your imagination change 
ordinary, simple things into something special and finding 
alternative ways to solve problems.” (young girl, 16)

 “Being creative means acquiring skills that help you 
release your positive energy and use it to expand your 
imagination.” (young girl, 18 years)

 “To express what you think in different ways.” (Young girl, 
17 years)

 “Being creative means to me to turn the ordinary into 
extraordinary or sometimes the other way round, in ways 
that few people could have imagined.” (Young boy, no 
age specified)

 “To me, creativity is a way to create something new, using 
your thoughts, ideas and emotions.” (Young, without 
specifying age)

 “Creativity for me means easiness in making decisions, a 
wild imagination and much focus.” (Young boy, 18 years)
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 “For me, creativity springs from imagination and from the 
way we see things and know how to handle situations. 
Being creative means unleashing your imagination in 
everything you do. “(Young girl, 16 years)

 “To me, creativity is to be able to keep your mind open so 
you can always be able to find alternatives.” (Young girl, 
no age specified)

 “Creativity means nothing in particular, creativity is 
everything. When you create something, you simply give 
a different shape to a part of your inner self. Basically, 
you combine fragments of your personality and create 
something magic.” (Young girl, 17 years)

 “I cannot put this in words. For me, creativity is an impulse 
that drives a process into action; it starts with a moment 
of inspiration.” (Young boy, 18 years)

These answers given by respondents are creative and 
original by themselves. They reveal the respondents’ level of 
education and access to information, as well as their passion 
for cultural creation and consumption.

When answering the question “How do you develop 
your artistic and creative skills”, in the questionnaire, the 
respondents listed and/or gave examples of their preferred 
cultural activities, events and goods, which they said stimulated 
them and encouraged them to be creative. The answers reveal 
that young people enhance their artistic and creative skills 
by going to the theatre, opera and ballet, watching movies, 
reading books, participating to in school or out-of-school 
artistic activities such as painting, music, dance, creation 
workshops, projects, festivals, training, courses and exercises.

Another aspect worth mentioning is that young people 
find that there are also other things that might help them 
foster their creative skills, and these are: interaction with key 
people in their lives, new life experiences, adaptability to new 
environments, teamwork, vocational schools, cultural radio and 

television programmes, sports, travels, physical and intellectual 
activities, self-knowledge, personal development exercises and 
accepting mistakes.

 “Participating to courses and festivals in this area and 
getting to meet key people that could influence me in a 
positive way.” (Young girl, 18 years)

 “Movies, books, theatre plays, new experiences, adapting 
to new environments.”(Young boy, 18 years)

 “Vocational school, festivals, book reading, lots of music, 
movies and the spontaneity I rely on whenever I want.” 
(Young girl, 18 years)

 “Going to the theatre, reading books, listening to classical 
music at the Athenaeum, watching ballet/opera, writing 
(on cultural sites).” (Young girl, 15)

 “Reading a lot, watching the actions of active and creative 
characters in the movies. I try to learn something from 
everywhere and apply what I learn. “(Young boy, 17 years)

 “Different games, workshops, volunteering, involvement 
in various activities.” (Young girl, 16)

 “Dance and drawing/painting. I try to imagine dance 
routines and painting subjects.” (Young girl, age not 
specified)

 „Self-analysis, attending personal development workshops, 
reading, watching movies.” (Young boy, 19 years old)

 „I attend various workshops and festivals and I read 
books.” (young girl, 17 years) 

 “I try to access any program that enables me to develop 
myself culturally and artistically. I invest a lot of time in doing 
my own creative and individual work (young girl, 17 years)
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Chart 3. Degree of importance young people attach to 
creativity in their personal development [How important is 

creativity for your personal development?]

                                                                                                                                                      Analyzing 
the answers in the chart above, it appears that young people 
find their sources and resources to be creative almost in 
everything that surrounds them. They are open to artistic 
initiatives and willing to absorb all the information they can 
access. At the same time they demonstrate maturity and 
willingness to evolve, being, thus, potential consumers of 
culture.

Another aspect that interested us was the importance 
young people attach creativity as a means of their personal 
development. In this regard, the survey has shown that 75% 
of the participants in the National Youth Theatre Festival 
Ideo Ideis find creativity to be very important, while 21.1% 
say creativity is pretty important (in conclusion, 96.1 % of 
respondents consider creativity important). In contrast, only 
1.7% of respondents believe that creativity enhancement has 
no importance whatsoever in their personal development.

The answers to this question underline the importance 
of the relationship young people have with creativity. This 
idea is also sustained by the European Council resolution 
on a renewed framework for European cooperation in the 
youth field (2010-2018), according to which: “Young people’s 
creativity and capacity for innovation should be supported 
through better quality access to and participation in culture 
and cultural expressions from an early age, thereby promoting 
personal development, enhanced learning capabilities, 
intercultural skills, understanding and respect for cultural 
diversity, and the development of new and flexible skills for 
future job opportunities.”19

In terms of answers’ distribution by gender there are no 
big differences identified, with both male and the female 
respondents attaching a very high degree of importance to 
creativity in their personal development: 72% of the male 
respondents compared to 77% of the total female respondents.

19   Access of young people to culture – Final Report, EACEA, 2008, p. 86
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Distribution by age groups shows a slight decrease in the 
importance young people attach to creativity in their personal 
development with age: creativity is seen as very important 
by 74% of the respondents aged between 13 and 15 and by 
75% of the respondents in the 16 -18 age group, compared 
to 60% of the respondents in the 19-22 age group. The higher 
importance young people attach to creativity in relation to 
their personal development during their adolescence may be 
seen as a proof of the fact that adolescence is the age that 
brings about the most important changes in the personality 
of teenagers, who are in the process of defining their own 
identity and cultivating and developing their own consumer 
tastes. Besides, their desire to distinguish themselves within 
their group of friends may also stimulate them to be creative 
in asserting their own individuality.
Table 2. Distribution by age groups and by degree of 
importance attached to creativity in personal development

13 -15 years 16 – 18 years 19 – 22 years

Very important 74% 75% 60%
Pretty important 21% 20% 40%

13 -15 years 16 – 18 years 19 – 22 years

Not very important 5% 1% –
Unimportant – 2% –
I don’t know – 2% –

To the open-end question “What are the creative activities 
you would like to engage in”? from the questionnaire applied 
to young participants in the National Youth Theatre Festival 
Ideo Ideis, most respondents have indicated several creative 
activities in general: theatre, music, dance, photography, 
drawing, movie etc., yet some of them felt the need to explain 
or elaborate on creative activities that might stimulate them.

 “I’d like to do just about everything related to creativity.” 
(Young girl, 14)

 “Hand-made objects.” (Young girl, 17 years)
 “I think I’ve tried plenty of creative activities so far; so, 
I’d like to continue practicing them (while I’m still in high 
school)” (young girl, 18 years)

 “Courses and workshops on topics like improvisation, 
characters.” (Young girl, age not specified)

Chart 4. Sample distribution by gender and degree of importance attached to creativity in personal development 
[How important is creativity for your personal development?]
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 ”Dance or a musicals. Any new activity that I haven’t 
done before.” (Young boy, age not specified)

 ”Activities related to theatre, dance, music and literature.” 
(Young girl, 17 years)

 ”Painting /design classes. Theatre workshops. Artistic 
performances, book reading.” (Young girl, 15)

Respondents can be classified by types of creative activities 
they would like to engage in depending on their preferences 
and inclinations. In this regard, their most common answers 
indicate specific artistic fields such as theatre, dance, painting, 
photography, music, a fact also confirmed by the percentages 
in the chart illustrating the activities they practice: 53.9% 
attend drama classes, 52% are interested in photography and 
filmmaking, 44.1% draw and paint, 26.7% play an instrument, 
and 13,5% dance or take dance courses. Also, the respondents 
show an interest in engaging in creative activities that give 
them the chance to act as leaders or in activities they would 
like to practice as a profession, and not just as a hobby.

 “Film editing, puppeteering.” (Young girl, 18 years)

 “Painting, cultural management, theatre and motion 
picture.” (Young boy, 18 years)

 “I’d like to get involved in organizing festivals.” (Young 
girl, 14 years)

 “I would love to learn how to produce shows/write songs. 
Working in an artistic field, I think. “(Young girl, 17 years)

 “An art director workshop, here, at Ideo, would be cool. 
That’s what I want to do in the future, to learn a few 
things about how it is made. „(Young girl, 19 years)

A  p a r t i cu l a r  e xa m p l e  i s t h e  r e sp o n se  o f  a  1 7 - ye a r  o l d  
yo u n g  m a n , w h o  sa ys h e  w a n t s t o  a sse m b l e  a  j a zz 
b a n d , b e ca u se  t h i s w a y h e  w o u l d  b e  f o r ce d  a n d  a l so  
e n co u r a g e d  t o  l e a r n  t o  p l a y t h e  g u i t a r  a n d  t h e  sa xo p h o n e .  

T h i s i n d i ca t e s n o t  o n l y t h e  n e e d  a n d  d e si r e  o f  yo u n g  
p e o p l e  t o  e n h a n ce  t h e i r  o w n  cr e a t i ve  p o t e n t i a l , b u t  a l so  
t h e i r  n e e d  t o  b e  g i ve n  t h e  o p p o r t u n i t y t o  m a n i f e st  a n d  
e xp a n d  t h e i r  cr e a t i vi t y .

 “A jazz band. That will make me learn, once and for all, how 
to play guitar and saxophone. “

The respondents, influenced perhaps by the atmosphere of 
the workshops they attended, also mentioned quite frequently 
that they would like to involve in professional dance, because, 
as they argue, dancing requires a coordination of the body 
in relation to the objects around them and to their dance 
partners.

 “Anything related to dance and choreography in general. 
I’m fascinated by dance performance, where you can speak 
with your eyes and your body, and not just recite lines like in 
a theatre play.” (Young girl, 17 years)

Painting and drawing are other types of activity many of 
the respondents say they would like to involve in, because they 
see these activities as a way to enhance their imagination 
and creativity, even in the form of urban art, as a young lady 
explains: 

 “Painting buses and trams in colourful pictures; theatre 
shows in the park.” (young girl, age not specified)

Another open-end question in the questionnaire was 
“Name three activities you find as most boring”. Respondents 
were asked to fill in three items. By the type and frequency of 
their answers to this question, we may divide the most boring 
activities indicated by respondents into four categories:

 passive activities, characterized by negative connotations, 
like listening to (“bad music”, “small talk” and “long 
stories”), waiting (“for late people to arrive”, “events to 
happen” “in line”, “at house of culture”), staying (“at 
home”, “in line (queuing”), “in front of the TV”, “ on 
Facebook”, “sitting on a chair”, “killing time”), watching 
(“movies”, “TV”) and speaking (“long and pointless”, “on 
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the phone”, “nonsense”, “empty and useless speeches”);

 artistic and creative activities they dislike, for example 
“ballet”, “singing”, “reading”, “drawing” or “writing”;

 house chores like “shopping”, “house cleaning” and 
“cooking”;

 activities related to school, “calculations”, “learning for 
irrelevant classes (technology)”, “teaching”, “teachers 
who teach without an aim”, “sitting on a chair for 6 or 7 
hours a day” “math exercises” and “homework”.

It is worth mentioning that the most frequent responses 
include all three items the respondents were asked to fill in. The 
conclusion is that what really bores young people most is the 
lack of action and of something to do during their free time. 
Young people are active and their boredom is generated by dull 
and unchallenging things, taking obviously into consideration 
their individual personality. Teenagers’ boredom is context-
related, argues Răzvan Nicolescu in his paper The normativity 
of boredom: social media among Romanian teenagers20, 
according to which context-related boredom appears when 
teenagers (who have nothing else to do) listen to music, watch 
TV or play computer games, activities considered by some to 
be quite interesting, but which certainly do not infuse them 
with the same level of enthusiasm as other similar activities in 
which they engage in their group of friends.21 

The fact that some of the respondents find artistic/creative 
activities (e.g. ballet or drawing) boring might be related to 
the frustration they feel because, perhaps, they are forced to 
engage in such activities by their families or educators. The 
work of Răzvan Nicolescu, specified above, speaks precisely of 
this case: “In contrast, their parents and teachers believe that 
the relatively long time of unwanted isolation of young people 

20   Răzvan, Nicolescu. (2014) „ The normativity of boredom: social 
media among Romanian teenagers”, in Dalsgård, AL and Frederiksen, 
MD and Højlund, S and Meinert, L, (eds.) Time objectified: ethnographies 
of youth and temporality. Temple University Press. (pp. 139-153)

21   Ibid. p. 148

should be filled by productive activities that match their ideals, 
such as homework, sports and culture, or by technology like 
computers, Internet or TV (without necessarily thinking about 
what young people really do with their time).”22

That means that there are young people who do things 
they find totally unfulfilling and unpleasant, and the 
percentages illustrating the extent of engagement of young 
people in artistic activities come to sustain to a certain point 
precisely this idea: only 5.1% of respondents take painting/
drawing classes and only 4.5% go to ballet classes, with these 
percentages declining as the age increases: respondents in the 
13-15 age group – 10.5%; 16-18 age group – 4.4%, 19-22 age 
group – 5% (painting/drawing), and 16-18 age group – 5.4%, 
and 19-22 age group – 5% (ballet classes).

The frequency of responses to the question regarding the 
feeling of boredom young people experience at school or 
when performing school-related tasks bring to our attention 
the way young people perceive the education system. From 
their answers we may interpret that school is an unattractive 
and rigid environment, which does not stimulate young people 
through practical exercises, teamwork, experiments, creative 
thinking exercises and a lively dialogue with the teachers. An 
example in this respect is the answer below:

 “The school hours (with their compulsory attendance and 
lessons to be learnt by heart). I don’t want to repeat, I want 
to explain and improvise. “(Young, 17 years)

We should however distinguish between disliking school 
and getting bored at school. In the case of the respondents in 
this study, we may be dealing with a bit of both these feelings 
(“learning for irrelevant courses (technology)”, “teachers who 
teach without aim”, “doing homework for a discipline they 
hate” and “economy classes”). Of course, the respondents’ 
answer cannot be taken as a reflection of the education system 
in general. Nevertheless, the fact that there are teenagers who 
are not attracted by school and its mission as an education 

22   Ibid. p. 143
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institution, is a situation that needs to be addressed by the 
education system. In the next sections we will illustrate the 
frequency of the cultural and creative activities carried out in 
or through the school and the extent to which young people 
engage in such activities.

Another dimension that is relevant for the importance 
young people attach to their creativity and the way they 
integrate creativity in their personal development relates to 
youth participation in creative camps.

Creative camps are environments/facilities specifically 
dedicated to young people and to the enhancement of their 
creative potential. Young people appear to be willing to 
gain access to and participate in creative camps. Of the 181 
teenagers involved in this survey, 27% said they participated 
in creative camps, 29% said they did not participate in creative 
camps, while 43% said they did not participate, but were willing 
to participate in creative camps. Only 1% of the adolescents 
who filled in the questionnaire said they neither participated 
nor wished to participate in creative camps.

Chart 5. Respondents’ participation in creativity camps and volunteering  
[A: Have you ever participated in a creative camp? B: Have you ever been involved in volunteering?]

     
Of the total participants in the National Youth Theatre 

Festival Ideis Ideo, 69% were involved in volunteering and 28% 
wished to get involved. The percentage of those who were 
neither involved nor wished to get involved in volunteer work 
stood at 3%. 69% of the respondents said they were engaged in 
volunteer work in the following fields (listed here in the order of 
their preference): culture (32%), social (20%), education (17%), 
environment and environment protection (13%), healthcare (9%), 
civil society ( 3%), politics (2%), heritage (2%) and others (2%).

Given that we are dealing with participants in a theatre 
festival, we should not be surprised that 99% of respondents 

say they use to go to the theatre. At a distance of 5 percentage 
points, 94% of the respondents say they take part in theatre 
festivals. A total of 83% of the respondents say they participate 
in theatre competitions, of which 39% do not attend theatre 
classes other than those organized by their school.

The other cultural activities practiced by at least half of 
the participants in the National Youth Theatre Festival Ideo 
Ideis are: going to the cinema (87%), participation in theatre 
contests (83%), participation in music festivals (63%), visiting 
art galleries (61%), visiting museums (58%). The cultural activity 
that is the least practiced by the respondents is participation 
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in film contests or competitions (24%).
As for leisure and recreational activities, most of the 

respondents say they like travelling to the mountains or 
to the seaside (91%). Another activity enjoyed by a high 
percentage of the respondents (71%) is walking in the park. 
These activities are preferred by respondents because they 
give them the chance to socialize (being activities involving a 
group of people), to find out new things, to discover themselves 
and to develop their personality and creativity by interacting/
socializing and sharing their experiences with others.

In terms of the gender dimension, the differences among 
cultural consumption preferences of the respondents do not 
exceed 10 percentage points, except for dance, an activity 
favoured by 53.6% of the girls vs. 28.1% of the boys in the 
survey sample. Female respondents’ cultural consumption 
is more varied compared to that of male respondents, 
with the percentage of girls participating in 11 of the 17 
activities included in the questionnaire being higher than 
the corresponding percentage of male respondents. Thus, 
the percentage of female respondents who go to museums, 
monuments, memorial houses, opera or operetta, art galleries, 
cinema, theatre festivals, film festivals and amusement parks 
is higher than that of the male respondents; in contrast, there 
are more boys than girls in the survey sample who go to music 
festivals, theatre, film or theatre contests or competitions, 
mountain or seaside camps and fast-food restaurants. The 
biggest discrepancies are in terms of visits to museums 
(61.6% of the girls vs. 53% of the boys, which accounts for a 
difference of 9.6 percentage points), visits to monuments and 
memorial houses (50.9% of the girls vs. 41.5% of the boys, i.e. 
a difference of 9.4 percentage points), visits to art galleries 
(65.8% of the girls, 57.8% of the boys), going to the opera or 
operetta performances (44% of the girls vs. 35.4% of the boys, 
i.e. a difference of 8.6 percentage points), attending dance 
performances (53.6% of the girls vs. 28.1% of the boys, i.e. a 
difference of 25.5 percentage points ), going to the cinema 
(91.9% of the girls vs. 83.1% of the boys), going to fast-food 

restaurants (70.3% of the boys vs. 63.1% of the girls) and going 
to amusement parks (76.4% of the girls vs. 67.7% of the boys).

Chart 6. Respondents’ consumption of cultural and 
recreational activities 

[Which of these activities do you engage in?]
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Chart 7. Respondents’ consumption of cultural and recreational activities by gender  
[Which of these activities do you engage in?]
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Chart 8. Respondents’ consumption of cultural and recreational activities by age groups  
[Which of these activities do you engage in?]
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The percentage of respondents who go to museums, 
monuments, memorial houses, art galleries, theatre, opera or 
operetta performances, cinema and amusement parks show 
an interesting trend from one age category to another; thus, 
transition to the median age category (16 -18 years) is marked 
by a sharp decline, whereas the exit from it sees an increase 
in this percentage. For example, 63.2% of the respondents 
aged 13-15 years, 56.2% of the respondents aged 16-18 years 
and 70% of the respondents aged 19-22 years visit museums. 
The results of this survey are sustained by the study published 
by Octobre & Berthomier (2011), according to which going 
to “libraries, theatres, museums and art performances is 

very common at the end of primary school, but its frequency 
decreases with age, except for going to the cinema and to 
music concert (modern music).” A possible explanation for the 
decrease in respondents’ interest in culture when passing from 
the 13-15 age group to the 16-18 age group could be that 
schools and, to a lesser extent, high schools encourage visits 
to museums, monuments etc. The increased interest in culture 
displayed by young people aged 19-22 years could be explained 
by their plans to enrol in higher education and follow a cultural 
or an artistic career path. Of course, these assumptions need 
to be proven by future surveys, which should include questions 
about the respondents’ current cultural and creative activities.

Table 3. Cultural activities respondents participate in at their school or through their school

Does your school organize cultural activities? If 
yes, what are the activities you participate in?

Yes, and I 
participate

Yes, but I don’t 
participate No I don’t know if it does

Visits to museums 29,0% 13,6% 43,8% 13,6%

Visits to monuments/memorial houses 29,5% 17,6% 42,0% 10,8%

Visits to art galleries 25,1% 8,0% 50,9% 16,0%

Going to the theatre 70,7% 0,6% 23,0% 5,7%

Going to the opera/operetta 26,0% 10,4% 53,8% 9,8%

Theatre festivals 39,1% 1,7% 51,7% 7,5%

Film festivals 11,5% 7,5% 70,7% 10,3%

Music festivals 12,8% 7,0% 69,8% 10,5%

Attending dance performances 13,3% 8,1% 66,5% 12,1%

Going to the cinema 37,4% 6,3% 47,1% 9,2%

Film contests/competitions 8,7% 8,7% 69,9% 12,7%

Theatre contests/competitions 36,2% 5,2% 51,1% 7,5%

Excursions to the mountains/sea 46,0% 27,8% 19,9% 6,3%

Mountain/sea camps 36,0% 30,9% 25,1% 8,0%

Painting/drawing course 18,1% 28,7% 42,7% 10,5%

Other activity 21,9% 15,6% 28,1% 34,4%
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The same question was asked in order to identify the 
creative and cultural activities carried out at/through the 
schools attended by the respondents of this survey, and the 
answers reveal higher percentages in the case of 14 activities 
to which the surveyed young people participate. The only 
activity where the percentage of non-participating respondents 
is higher than that of the participating ones is painting/
drawing. The data analysed also show and that there are 
quite frequent cases when schools (or at least the schools the 
respondents attend) do not organize any cultural or creative 
activity whatsoever and that the rarest activities organized by 
schools are film festivals (70.7%) and film competitions (69.9%).

The lack of cultural and creative activities in schools, as 
revealed by the survey results, should be addresses in line with 
the view of the European institutions, which have repeatedly 
stressed out the need to restructure school curricula in a 
way that provides young people with a creative milieu that 
favours skill development and access to cultural and artistic 
education. According to the report Access of young people 
to culture – Final Report, EACEA: “A majority of the Member 
States report education – including art education at schools 
and educational initiatives related to culture – as a primary 
focus of youth policy priorities related to access to culture. 
Enriching school curricula with art related subjects, facilitating 
diverse forms of after-school educational activities as regards 
young people’s hobbies and leisure time, are considered as an 
important way to educate young people from the very early 
stages about the importance of culture.”23 The report also 
argues that “Cultural education is considered important not 
only because of transmission of knowledge, but because it is 
preparing the new/future cultural producers and audiences.24 

23   Access of young people to culture – Final Report, EACEA, 2008, p. 97

24   Ibid. 

Chart 9. Leisure and creative/cultural activities  
practiced by respondents  

[Which of these activities do you engage in?]
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The activities that are practiced by most of the participants to 
the Ideo Ideis Festival (individually, not in a formal setting, like, for 
example, in a sports club) are the sporting activities: 72.1%. The 
rest of the activities included in the questionnaire are practiced 
by a considerably smaller number (as percentage points and 
compared with the top ranking activity) of respondents: between 
50% and 60% of the surveyed participants are engaged in literary 
activities (57.5%), play computer games (54.2%), attend theatre 
classes outside school (53.9%), learn a foreign language (52.5%) 
or practice film shooting/photography (52%). Also, 44.1% of 
participants listen to radio, watch TV or are interested in painting 
or drawing (yet without attending a specialized course). Activities 
practiced by less than 30% of respondents include: playing a 
musical instrument (26.7%), practicing sport in a club (18.8%), 
participating in literature reading circle (15.7%), singing in a choir 
or performing in a music band (14.6%), going to dance classes 
(13.5%), attending painting or drawing (5.1%) and ballet (4.5%) 
classes. One can see that the most popular activities are those 
that do not involve big expenses (course fees, for example). 
Attending a foreign language course account for an exceptionally 
high percentage (52.5%), which is explained by the fact that both 
the learners of foreign languages and their financial supporters 
are well aware that foreign language proficiency will bring the 
learner benefits in the long run, whatever the career he or she 
may choose to pursue.

In terms of gender dimension, the biggest differences 
identified deal with the following activities:

 ¾ drawing or painting as an individual activity (56.8% of the 
female respondents vs. 22.7% of the male respondents, 
which accounts for a difference of 34.1 percentage points).

 ¾ playing computer games (73.1% of the male respondents 
vs. 42.9% female respondents, i.e. a difference of 30.2 
percentage points). A difference of 26.5 percentage points 
among young people aged 17 years was found also by the 
survey conducted by Octobre & Berthomier (2011), which 
concluded that playing computer games is specific to male 
teenagers.25

25   In the case of 17-year old participants to the Ideo Ideis festival, this 

 ¾ taking pictures and shooting films (56.% of the female 
respondents vs. 43.9% of the male respondents, i.e. a 
difference of 12.7 percentage points).

 ¾ attending an out-of-school theatre course (58% of the 
female respondents vs. 47% of the male respondents, i.e. 
a difference of 11 percentage points).

 ¾ practising sports in a sports club (21.4% of the female 
respondents vs. 14.1% of the male respondents, i.e. a 
difference of 7.3 percentage points).

As regards respondents’ interest in leisure cultural/creative 
activities by age groups (age groups considered in this survey: 
13-15 years, 16-18 years and 19-22 years), the survey has 
revealed that respondents loose their interest in such activities 
as they grow older: 

• informal drawing and painting (50% of the respondents in 
the age group 13-15 years vs. 47.8% of the respondents 
in the age group 16-18 years vs. 20% of the respondents 
in the 19-22 years age group); 

• picture taking and film shooting (57.9% of the respondents 
in the age group 13-15 years vs. 52.6% of the respondents 
in the age group 16-18 years vs. 40% of the respondents 
in the 19-22 years age group); 

• playing a musical instrument (36.8% of the respondents in 
the age group 13-15 years vs. 26.3% of the respondents 
in the age group 16-18 years vs. 20% of the respondents 
in the 19-22 years age group); 

• watching TV (57.9% of the respondents in the age group 
13-15 years vs. 43.8% of the respondents in the age group 
16-18 years vs. 40% of the respondents in the 19-22 years 
age group).

The teenagers’ declining interest with age in watching TV 
in favour of playing computer games is a phenomenon also 
reported by Octobre & Berthomier (2011) in their survey. 
Another study, which monitored the cultural habits in young 

difference, in terms of percentage points, is even bigger (31.4): 76.2% of 
the boys vs. 44.8% of the girls play computer games.
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people in Galicia, argues that watching TV and listening 
to the radio are activities the teenagers often carry out 
unintentionally, and not expressly chosen, as may be the case 
of going to the cinema or the theatre, which imply a greater 
degree of volition26.

Our survey further reveals that young people participating in 
the National Youth Theatre Festival Ideo Ideis tend to spend more 
time socializing, in the detriment of watching TV as a passive 
and sedentary habit. Thus, more than half of the participants 

surveyed (55.1%) spend at least 3 hours a day with friends and 
neighbours, while 53.1% spend between 1 and 3 hours on online 
social networks (Facebook, Twitter etc.). Also, only 5.6% watch TV 
more than 3 hours daily, while 16.4% spend more than 3 hours 
playing games on computer, tablet or mobile phone. Insofar 
as the most popular games are the online and the multiplayer 
games, the respondents’ preference of computer games at the 
expense of TV programs could be explained by their desire to 
socialize via as many environments as possible.

Chart 10. Leisure and artistic/cultural activities practiced by respondents by gender  
[Which of these activities do you engage in?]26

26 Hăkan Casares Berg, Maricha D az Fierros, Purificaci n Carballo P rez „Cultural Habits In Teenagers And oung Adults In Galicia” available at http://www.stat.
gouv.qc.ca/statistiques/culture/pratiques-culturelles/pratiques-galicie.pdf
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Chart 11. Leisure and artistic/creative activities practiced by respondents by age groups  
[Which of these activities do you engage in?]
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Table 4. Time dedicated by respondents to various activities of their choice

How much time do you usually spend… Never 1-2 times/
year

1-2 times /
month

1-2 times /
week

< 1 hours 
daily

1-3 hours 
daily

> 3 hours 
daily 

In don’t 
know

Playing games on computer/tablet/phone 7,3% 4% 6,2% 7,3% 27,1% 29,9% 16,4% 1,7%
socializing on social media (Facebook, Twitter etc.) 1,7% 0,6% 0,6% 2,8% 23,7% 53,1% 17,5%  -
Surfing the internet via computer/ tablet/ phone 1,1% 0,6% 1,1% 5,6% 16,3% 44,9% 28,1% 2,2%
Searching info on the Internet 0,6%  -  - 7,9% 36,5% 40,4% 12,4% 2,2%
With friends/neighbours 0,6% 1,1% 0,6% 8,0% 10,8% 23,9% 55,1% - 
Learning and doing homework 4,5% 1,7% 3,4% 6,7% 18,5% 44,4% 20,2% 0,6%
Reading (other than textbooks and compulsory references 
required in class) 2,3% 1,7% 5,1% 10,7% 19,8% 35,0% 24,9% 0,6%

Watching TV 24,3% 4,5% 26,9% 16,9% 20,9% 10,7% 5,6%  -
Engaging in a creative activity (drawing, playing an 
instrument, attending a theatre course etc.) 4,5% 2,8% 4,5% 18,5% 11,8% 30,9% 25,8% 1,1%

Practicing sports in a sports club 43,2% 8% 9,1% 15,90% 5,7% 6,3% 8% 4%

Chart 12. Respondents’ plans regarding their future 
educational path [Have you thought about what faculty you 

want to enroll in after you finish high school?]

Chart 13. Respondents’ plans regarding their future  
career path [Have you thought about your future career 

path?]

Most respondents claim they think about their future 
education and career path: 60% of respondents say they are 
already decided to enrol in higher education and 21% declare 
they are still in the choice-making stage in this respect. Also, 

most respondents say they have pondered on several possible 
career paths (70%), of which 55% say they have already taken 
a decision and 15% claim they are still to choose one from 
several options they have in mind.
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4. Youth and creativity. A qualitative approach

4.1 Working with young people 
The first question of the interview was “Please, tell us how 

you began to work with young people?” and it was intended 
to find out why and under what circumstances the trainer 
interviewed started to work with youth. The answers to this 
question reveal that the trainers interviewed started to work 
with teenagers at the National Youth Theatre Festival Ideo 
Ideis, some of them being invited right from the first editions 
of the festival to deliver creative workshops. Besides the Ideo 
Ideis festival, the trainers reported they had worked with young 
people on several other occasions and projects developed by, 
for example, the Improvisation School of the Replica Theatre 
Without Borders, Educational Theatre Centre, the Out-of-
School Learning Programme, the Art School, the Centre for 
Experiential Education “Ikedub” and the National University 
of Theatre and Film I.L. Caragiale (UNATC).

Regarding their experience in working with youth, most 
trainers said they had been invited over the years to deliver 
various workshops, courses, training and seminars in different 
cities, schools, cultural institutions, festivals or in other creativity 
development programmes, and some had even started their 
own youth creativity development initiatives.

  “I started in 2008, when, together with a friend of mine, who 
graduated from UNATC, Visual Art Department, we opened 
a school of photography, where we used to deliver lectures 
on weekends. We had two sets of lectures of two or three 
hours a day each, on Saturday and Sunday. The participants 
to our classes included many high school students, who were 
really willing to learn. That was my first contact with youth 
as a trainer. “(Trainer, visual art education)

Regarding trainers’ motivation to work with young people, 
things get a little more complicated, because this is where the 

trainer’s subjectivity, individuality and personality intervenes. 
Most of the trainers interviewed are motivated by their strong 
belief that young people are drivers of change. Trainers see 
youth as embodying the hope into a better future, whose role 
is to pass on from one generation to another all the values and 
traditions of a culture. One trainer’s argues that he is motivated 
to embark on this task because he believes that there is a need 
to train and educate current and future theatre audiences and 
to keep the very young generation connected with their cultural 
landmarks.

 “Yes, I’d gladly get involved in such projects for young people, 
because I believe it is very important to keep in touch with 
the very young generations. [...] From my point of view, it is 
important to see who your future audience is; I mean, this idea 
concerns me and I think that this is the right place where we 
can try to see what the youngsters’ preoccupations are, how 
they think, how they relate to realities around them and what 
their cultural landmarks are. It’s important to see who the 
potential future theatre audience is or could become.” (trainer, 
theatre)

4.2 Youth projects and their impact 
The second question of the interview referred to projects 

developed with young people and was aimed at obtaining 
information regarding the age groups of the young people 
participating in such projects, the project goals, activities 
carried out, the impact and the final results of the project and 
the funding source. Most trainers have experience working 
with high school students in the 14-18 years age group, but 
there are trainers who have worked with children aged 3-4 
years, 5-8 years, 8-10 years and 10-14 years, and even with 
adults (in the case of trainers who are corporate employees).
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The objectives of the youth development projects, as 
identified from the answers of the interviewees, include 
exploration, development and stimulation of young people’s 
creativity and their way of doing things the way they feel, 
discover their own self and enhance their critical thinking, so 
that they may become able to apply their best judgement 
when taking decisions.

The activities and the working methods employed by 
trainees in their projects dedicated to young people, and in 
particularly in the case of theatrical education projects, at 
different places and cultural environments, have been designed 
to match the specific scope of each project. Some examples 
of such projects are: learning by playing, studying theatre 
plays, analyse characters in various theatre plays, physical 
movement, coordination, attention, concentration, memory 
and improvisation exercises, which, according to trainers, are 
the most stimulating for young people’s creativity.

 “Basically, they acquire the skills to express themselves; as 
teenagers, they are very creative by nature and are free 
from the inhibitions the adult people usually feel; however, 
teenagers often lack the courage to express themselves and 
care too much about what other people think about them, 
and they worry constantly that they are judged by their peers. 
Creativity develops by learning to work in a team and by 
imagining situations, scenes and stories.” (Trainer, theatre)

Coming back to the play-element mentioned by all the 
trainers interviewed, the Dutch historian and cultural theorist 
Johan Huizinga, in his book Homo Ludens, says that “Play is 
older than culture, for culture, however inadequately defined, 
always presupposes human society, and animals have not 
waited for man to teach them their playing.”27 Playing means 
abiding by certain rules, meeting with and accepting others and 
the acquiring of knowledge about the other, by the power of 
example. Play element means involvement and observation at 

27   Johan Huizinga, Homo ludens: attempt to determine the play-element of 
culture, Humanitas, București, 2007, p. 39

the same time, where the player may become at some point a 
mere spectator. The exchange of roles, attitudes and emotions 
is closely linked to the idea of game (play). Play encompasses 
all ages, whether you are a child or an adult, which is why its 
role is to educate, initiate, create and, sometimes, to reveal. 
“Play is a meaningful activity.”28 

Most of the times the impact of youth projects was an 
immediate one and took the form of feedback to trainers. 
However, the trainers interviewed suggest that projects results 
may be quantified in time, following accumulation of information 
and experiences. The trainers believe that things should be left 
to settle, before we see some progress and the materialization 
of the lessons learnt. Below is the answer of one trainer to the 
question on the impact of youth development projects:

 “At every theatrical performance we give we try to invite as 
many young people as possible and, after each show, we 
discuss with them, to let them speak their mind, and not 
necessarily about the show as such, but about issues behind 
it, how interested they are in those issues, and whether 
we’ve missed something in the process, which they would 
have liked to explore further. After each show (and most our 
shows touch social or political topics), we try to talk with 
young people, to challenge them and ourselves to tackle the 
themes we approach.” (Trainer, theatre)

Regarding the financing sources of the projects dedicated 
to young people, the interviewees mentioned, by way of 
example, ArCub and AFCN and the European funds, though 
most of them say that projects can be funded by associations, 
sponsors, foundations, cultural centres and local authorities or 
other cultural and educational institutions, which are directly 
involved in such projects.

28   Ibid. 
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4.3 The profile of young people 
Based on the trainers’ answers to the question about their 

experience in working with young people, the third question 
of the interview was conceived in such a way as to have the 
interviewees draw up a profile of the young participants to 
their workshops at the festival and of the youth in general. 
More specifically, the question was “How would you describe 
project participants? How would you characterize today’s 
youth in general, apart from those you have interacted with 
in various project? What is in your opinion the today’s youth 
typology? These questions were aimed at encouraging trainers 
to share their first-hand information about young people’s 
hobbies, social backgrounds, values, civic engagement, 
participation in cultural events, digital consumption and their 
relationship with the school.

Generally speaking, trainers say they find young people to 
be more and more open and willing to explore all that is new, 
unlike older generations.

 “What can I say for sure is that the new generations is are 
absolutely fascinating, in that their comprehension power 
is ways above ours, when we were their age. They’re much 
more open to learn, although somehow you feel that they 
read less and spend more time on the Internet, but, that 
aside, their mind is very sharp and they are perfectly able to 
involve in any challenging activity.” (Trainer, theatre)

 “All that energy they bring with them, and the openness 
towards comprehending new things… They feel an urge 
inside them, which they want to exteriorize, but, perhaps, 
they don’t know how to do that. It is precisely their state 
uncertainty and their keen desire to explore the unknown 
which fascinate me every time. I even asked them this year 
why they chose the choreography workshop, and most of 
them said they wanted to discover themselves, expand their 
knowledge and understanding about dance as an alternative 
form of expression. And they feel they can express themselves 

through dance, but they just don’t know how to do it (trainer, 
choreography)

The trainers interviewed say they have seen that young 
people have accepted themselves as they are and that their 
empathy and their inner freedom have grown. One of the 
trainers says he finds young people to be more receptive to 
the labyrinth and improvisation type of theatre performances. 
Trainers also say that young people are more sympathetic 
and more generous in their interactions with others and 
show a very pronounced playful spirit, which stimulates their 
creativity. Some trainers claim they cannot characterise young 
people, arguing that they cannot make an opinion due to that 
young people come from different backgrounds, and that 
influences, among other, their education level and their cultural 
consumption and tastes.

Trainers believe that, with a few exceptions, young people 
share similar hobbies, and that these are: music, sports, film, 
theatre, dance, photography and, as a common denominator, 
the Internet, which young people should use not just as a 
socializing media, but also as an information tool.

 “[Young people] come from different geographic regions, 
their only common denominator being the media they use. 
They are greatly influenced by media and they bring this 
influence with them, I can tell you. What I also can say for 
sure is that, from what I’ve noticed over the years, the new 
generations are more open to the world out there. Their 
access to technology keeps them connected to one another 
and to the rest of the world. What we should do is to try to 
explain them that technology is a knowledge tool, and that 
they should stop using their smart phones for selfies only, and 
use them instead as a discovery tool, like they use Google. 
The Internet served me extremely well in acquiring new 
information and knowledge, and we try to encourage young 
people in this direction, too. We try to made workshops a 
valuable addition to traditional, unidirectional education, an 
alternative for young people to express their opinion freely. 
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And we’re surprised to see that their views are much more 
relevant than we expected. “(trainer, theatre)

Trainers also emphasized the idea that young people of our 
days have a more realistic view on life and seem ready to make 
their passion for art a second priority, in favour of getting a job 
and earning a living. According to trainers’ answers, some of 
the young people who participated in workshops intended to 
become engineers or accountants or IT specialists and believed 
that what they did at the workshops would serve them in the 
future. We may therefore conclude that the workshops are not 
exclusively focused on   art and creativity, but they have also the 
purpose to educate, train and develop young people.

Experience has shown trainers that the teenagers they 
work with come from very different backgrounds, mainly 
from the middle class, and some trainers even had to do with 
young people from disadvantaged area or with Roma ethnics. 
Working with people who come from all over the country 
to attend a creative workshop or seminar, for example, is a 
challenge for every trainer, due precisely to the wide socio-
demographic diversity. Another very important element is 
the education received by teenagers in their families and 
at school. Their values   are legacies of the past generations 
and information is bombarding them from all directions. 
Sometimes, teenagers are unable to make a choice, because 
of the sensitivity and vulnerability that characterise them. 
That is why education should, according to one of the trainers 
interviewed, help young people to mature.

Digital consumption is regarded as an indispensable 
good by today’s young generation. Technology should be 
incorporated in the day-to-day activities, One of the trainers 
believes that the games and exercises that are used in 
creative workshops should integrate digital devices, because 
these two can no longer be separated. Thanks to technology, 
teenagers have begun to consume as much culture as they 
can afford. Teenagers are very fragile, they are no longer 
small children, to be foisted culture by their families, but they 
are not financially independent either, to be able and to afford 
to engage in whatever cultural activities they like.

4.4 Creativity in young people 
Questions number four and number five in the interview 

focused on young people’s creativity. The questions were as 
follows: Q4. In your view, what does creativity of young people 
mean? How can it be identified? How can it be harnessed?; 
Q5. What do you think are/should be the means to develop 
the creative potential among teenagers and young people? 
Creativity is the capacity of the human being to be creative. 
Most people, when they think of creation, immediately identify 
it with art or culture in general. Yet, creativity is not exclusively 
linked to art. Creativity is present in all fields. Psychologist 
E. P. Torrance defines creativity as “a process of becoming 
sensitive to problems, deficiencies, gaps in knowledge, missing 
elements, disharmonies and so on; identifying the difficulty; 
searching for solutions, making guesses or formulating 
hypotheses about the deficiencies: testing and retesting these 
hypotheses and possibly modifying and retesting them; and 
finally communicating the results.”29 

Trainers’ answers to these questions reveal their own 
opinion about creativity. Below are a few examples of such 
answers:

 “Human being are born creative. Creativity is not something 
you learn, it is something we are born with; were are 
structured to be creative, we are adaptable, we adapt to 
anything. “(Trainer, theatre)

 “[Creativity] is the ability to tell a story in a different way, the 
ability to be as original as possible, the ability to see and hear 
beyond reality, this is creativity, in my opinion.” (Trainer, drama)

 “It’s a sort of secret weapon… a secret weapon of the young 
generation.” (Trainer, music and rhythm)

 “I think we can define creativity as the freedom from 
inhibitions.” (Trainer, theatre)

29   Study of the Relationship between Parenting Attitude of Youth Fostering 
and Creativity among Students of Universities, Journal of Behavioural 
and Brain Science, 2015, 5, 148-156, Published Online April 2015 in 
SciRes. http://www.scirp.org/journal/jbbs http://dx.doi.org/10.4236/
jbbs.2015.54015, p. 150 
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 “Creativity seems to me to be the capacity to reorganize the 
algorithm. In everything we do. It is not necessarily related to 
art and art alone. Creativity is strictly about how we interact 
with the world. “(Trainer, stenography)”

Youth should be given the chance and the freedom to 
develop their creative thinking. They should be constantly 
stimulated and involved in creative projects, designed in such 
a way as to make them understand that school is a good thing, 
because it helps them accumulate knowledge and experiences. 
At the same time though, young people should be given the 
chance to question what they are taught and not to take 
everything for granted as some absolute truth. They should be 
allowed to formulate ideas using their own words, instead of 
reciting lessons learnt by heart. Young people should be given 
to opportunity to seek for and discover their own vocation. 
Family and educators should only make sure that they transfer 
as much knowledge as they can to young people and then let 
them decide whether they want to accept it or now.

 Creativity among young people can be discovered only 
through specific exercises and activities. Its valorisation 
consists of the results obtained from a creation process and 
the dissemination thereof to others. As one of the trainers 
puts it:

 “Well, I’d say that it [creativity] can be quite easily identified 
among teenagers, because I believe that all young people 
are creative. Adolescence is pretty close to childhood, a time 
in our life when we’re curious to explore new things. And 
those things we’ve learn as a child begin to fit into the bigger 
picture when we reach adolescence, and the links we make 
between the pieces of the puzzle come from our creativity; 
basically, what we do here, now, in terms of identifying 
creativity, is to see what it is that prevents participants from 
unleashing their creativity, and not necessarily whether 
this or that person is creative or not, because I think that 
all individuals are creative. What I think we should discover, 
when it comes to young people’s creativity, by playing these 
games, is the pressure they feel and their inhibitions, and 

then help them get rid of them. And often these pressures 
and inhibitions have a social source, with all those high 
expectations from families, teachers and all, who try to 
manipulate and guide young people in a certain direction. It 
is because of all these social pressures, which come from all 
directions, that some of youngsters find it so hard to express 
their personality and to, for example, raise their hand in class 
and say to their teacher “no, I don’t not agree with you, my 
opinion is that…” (trainer, theatre).

Recognising the creative potential is the duty of trainers 
and teachers. Creativity should always be supported and 
encouraged, precisely because teenagers are at a stage in 
their life when they are still exploring, searching for their way 
in life and defining their tastes and preferences. Of course, 
young people need guidance, but they also need freedom 
of expression. A study about creativity, culture and young 
people specifies that young people want adults to respect 
their cultural practices without dominating, appropriating or 
romanticising them.30

From the point of view of the trainers interviewed, the most 
important thing when it comes to young people is to give them 
the opportunity to exercise their creativity through various 
projects, courses, workshops, festivals etc. Trainers further 
believe that they may contribute to the development of the 
creative potential of young people, simply because they can 
provide ideas or tips young people need in order to successfully 
complete their creative assignment.

  “Simply put, young people should be encouraged to express 
themselves freely, formulate their own ideas and develop 
their own way of thinking, one in which they believe and 
which helps them move on. It’s important for them to know 
where they go and what they look for and to be allowed 
to express themselves and to seek, invent and reinvent. We 
should not raise barriers in their way (...); on the contrary we 
should open doors to them, provide them with information 

30  In Ken Robinson, “Culture, creativity and the young: developing public 
policy”, 1999, p. 35
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and guide them carefully to a world of culture and creativity. 
In arts, trainers and teachers should create a stimulating 
environment for their students. “(Trainer, choreography)

4.5 Actors responsible for 
unlocking young people’s creative 
potential 

The sixth question of the interview was: Who do you think 
should deal with/be involved in developing the creative 
potential of youth and teenagers (family, school/educational 
institutions, cultural institutions, cultural NGOs/non-formal 
education)? Most trainers have indicated the whole society 
and all the organizations that come into contact with people 
in this age category as the responsible for fostering young 
people’s creativity. 

  “Somehow I really want a theatre that reflects the needs 
and the plethora of preoccupations, ideas, thoughts and 
emotions of the children and adolescents who are growing 
up now in Romania. It seems to me that we don’t have an 
art for the young audiences, an art that represents them 
and reflects their universe, the problems they are facing and 
their fears. That is why I think that focus should shift towards 
creating a type of art that represents these categories of 
people, and, in our particular case, as theatre actors, a type 
of theatrical art that does just that.” (trainer, drama)

Also, the family and the school are considered extremely 
important for youth education and for encouraging them to 
express themselves in a creative way. Responsibility should 
be shared among all, and school has an important role 
because teenagers spend most of their time in school. One 
of the trainers of the Youth Theatre Workshops stressed out 
the fact that young people have no contact with film and 
photography at school and that there are places in Romania 
without cinemas, where adolescents have absolutely no access 
to movies. Only an education based on experience will last long 

in time. As in any other field, there are pluses and minuses, but 
the care for the young must always be a priority.
B e l o w  i s t h e  a n sw e r  t o  q u e st i o n  n o .  6  o f  o n e  o f  t h e  
t r a i n e r s i n t e r vi e w e d :  

  “I believe that all these structures you mention here are 
responsible; I think that the school alone, without NGOs 
and cultural institutions, can’t do a good job in this respect, 
because it would mean to interfere with a field outside its 
scope. In our discussion here I have told you about learning 
by experimenting, learning through play and about fostering 
creativity, tolerance, self-acceptance and generosity in young 
people; but I don’t speak about all these in the detriment of 
schooling; I don’t say that school does things the wrong way; 
sure, I’ve admitted that, for one reason or another, when 
we were of school age, we were afraid to question what 
we were taught in class. Expressing ourselves, telling our 
mind and learning lessons from our first-hand experience, 
well, that wasn’t something you could do at school. But that 
doesn’t mean that school is bad. All I’m saying is that school 
should open itself up and cooperate with cultural NGOs, 
theatres and specialists in culture, art and creativity, under 
the coordination of ministries and all that; schools should 
open its door to informal education, before their students 
go seeking for alternatives elsewhere, because I bet they 
do that, sooner or later, whether foisted by their parents 
or on their own; but, what if non-formal education were 
part of school curriculum? Let’s say in the form of optional 
creative classes, like drama classes, for example, that would 
really be very helpful, I strongly believe that. And when I say 
drama classes, I don’t think of the classical type of staging 
theatre plays, but rather of an   exercise, a method of informal 
education that would give students the chance to learn, 
besides the lessons they are taught in class, how to move, 
express themselves and how to extract and formulate ideas 
from a text.” (trainer, theatre)
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4.6 Other programmes dedicated 
to youth creativity

The purpose of the last question of the interview was to 
collect information about other programs dedicated to young 
people: Besides the National Youth Theatre Festival Ideo Ideis, 
do you know of other programs (camps, workshops, festivals) 
dedicated to fostering cultural education / creativity among 
young people? According to the answers given by trainers to 
this question, initiatives like Ideo Ideis festival exist in many 
places around the country. Some examples include the Festival 
in Moeciu, the Festival in Bacau – Ingenious Drama Festival 
I.D. Fest, the Festival in Timisoara – Theatre for Teenagers -, 
the festival Jos Pălăria (Hat Down), organized by the Comedy 
Theatre in Bucharest, the National Theatre Festival George 
Constantin in Bucharest, the workshops delivered by Calea 
Victoriei Foundation, the free workshops held by sound 
designers from Massive Attack and Red Hot Chili Peppers, 

the Eurodans Festival in Ploiesti, the Crystal Swan Festival in 
Poiesti, The Bucharest Festival, the Dance World Cup event, 
the Let`s go digital event organized at the Transylvania 
International Film Festival / TIFF. Some trainers say that many 
of these programs and events are not publicized, but that a 
Google search provides information about any of them.

The benefits and the importance of working with young 
people are many and for both parties, and the study “Working 
with Young People” lists some of these benefits. Thus, the 
benefits for young people include opportunities to develop 
artistic skills, gain self-confidence, identify with the positive 
role models that artists can provide, develop teamwork skills, 
gain an insight into the professional arts world, understand 
the artistic process. On the other hand, the benefits for artists 
include opportunities to reach an wider audience, work with 
others than their peers and help others to develop their 
abilities.31 

31   In Ken Robinson, “Culture, creativity and the young: developing public 
policy”, 1999, p. 46
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5. Conclusions
The survey data analyzed provide us information about how 

young people participating in the survey perceive and define 
the creativity process and about the creative activities they 
engage or would like to engage in. We have also gathered 
data about cultural consumption and the leisure habits of the 
young people surveyed. The main conclusions of the survey 
are as follows:

 ¾ Young people participating in the survey believe that 
creativity means to have imagination and use it in a 
creative way, to be able to express oneself in an original 
way and to have the ability to create something new and 
find solutions to any situation.

 ¾ As ways to stimulate creativity, young people participating 
in the National Youth Theatre Festival Ideo Ideis have 
mentioned consumption of cultural goods (going to theatre, 
watching movies, reading), practicing creative activities 
(creative thinking, improvisation, painting, drawing, dance, 
attending creativity courses and workshops)

 ¾ Respondents consider that creativity plays a very 
important role in their personal development and are 
willing to engage in activities that stimulate their creative 
potential, such as attending cultural events, practicing 
creative activities or engaging in activities designed 
to develop their technical or managerial skills (stage 
directing, film editing, cultural management, theatre 
festival coordination etc.). However, the survey has 
revealed that, as they grow older, young people attach 
less and less importance to creativity. Based on this 
particular finding of our survey, cultural producers and 
organizers should consider customizing their cultural 
offers accordingly.

 ¾ Almost half of the respondents said that they were 
willing to participate in creative camps and 69% of 
them said they were involved in volunteering. Both these 
statements prove the desire of young people to access 
creative environments where they are given the chance 
to acquire and develop various skills.

 ¾ On the other hand, respondents indicate several activities 
that they find boring and unchallenging, like watching TV, 
waiting, doing nothing, listening to long discussions on 
uninteresting topics etc., which are all passive activities.

 ¾ Respondents’ consumption of cultural goods is high. As 
we are dealing with a group of young participants (some 
for the first time) in a theatre festival, of which 77% are 
members of a theatre team, almost 100% of respondents 
said they liked going to the theatre. High percentages 
were also recorded with regard to going to the cinema 
and visits to art galleries and museums.

 ¾ In terms of leisure activities, the respondents prefer 
activities that involve knowledge, exploration, new 
experiences, along with those involving interaction and 
socializing (e.g. trips / camps, spending time with friends, 
visiting an amusement park).

 ¾ While no significant differences have been noticed in 
terms of extent of participation / cultural consumption 
of the respondents by gender, we may say that 
female respondents’ cultural consumption is more 
varied compared to male respondents (percentage of 
girls participating in 11 of the 17 cultural and leisure 
activities included in the questionnaire is greater than 
the corresponding percentage of boys).
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 ¾ Male respondents account for higher percentages in 
the group of respondents, when it comes to activities 
like going to music festivals, going to the theatre, 
participating in film/theatre competitions, whereas 
female respondents show higher percentages with 
respect to visits to museums and monuments, visits to 
art galleries and going to the opera / operetta.

 ¾ Respondents’ cultural consumption by age groups 
indicates a higher cultural consumption among 
respondents in 13-15 years and 19-22 years age groups 
vs. respondents in the 16-18 age group, whose cultural 
consumption is slightly lower.

 ¾ Both the access to culture and cultural consumption of 
young people (especially school/ high school students) 
and their involvement in creative activities are influenced 
to some extent by the degree to which educational 
institutions carry out such activities, all the more that 
schools are seen as actors with an important role in the 
cultural education and development of young people. 
Data from this survey indicate that, there where cultural/
creative activities are organized in or by the school, 
the percentages of respondents participating in such 
activities is high.

 ¾ When it comes to recreational, leisure and personal 
development activities, most of the respondents indicated 
sport as they preferred activity. Other popular activities 
among respondents are reading, digital consumption 
(internet, computer games, social media), drama classes, 
learning a foreign language and photography and 
filming. Smaller percentages are recorded with respect 
to activities like playing an instrument, attending dance 
or painting classes and singing/playing in a choir/band. 

Interviews with people involved in working with young 
people have revealed more general information about the 
latter:

 ¾ Trainers believe that young people have a much greater 
mobilization, generosity towards others and a very 
pronounced playful spirit, which stimulates their creativity.

 ¾ Trainers believe that, with a few exceptions, young people 
share the same hobbies, and these are music, sports, 
film, theatre, dance, photography and, as a common 
denominator, using the Internet, which, according to 
trainers, should be used not only as a means of online 
socializing and networking, but also as a tool to acquire 
knowledge and useful information.

 ¾ Most young people show a high digital consumption rate.

 ¾ Trainers associate youth’s creativity with freedom of 
expression and believe that young people should be 
provided with opportunities to exercise their creativity 
by participating in cultural and creative projects, courses, 
workshops, workshops, festivals etc.

 ¾ The responsibility to get involve in fostering young 
people’s creative potential rests with the society as a 
whole. Boosting young people’s creativity is everyone’s 
duty, according to trainers, and the school should play a 
decisive role in this respect, because schools are where 
young people spend most of their time.

 ¾ Trainers find that young people are very objective and 
sincere when expressing their opinion about artistic 
events they attend or engage in.

 ¾ Young people are very open to cultural and creative 
activities and are willing to actively engage in such 
activities.
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